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THE COLD 
CANVASS 


_—_——— By B. T. Umor 


How General Motors 
Got Into Refrigeration 


The name “Frigidaire” is so 
inextricably associated with refriger- 
ation products of every type that it 
has become a generic term, a part 
of the common vocabulary of the 
day. 

Its so-complete acceptance makes 
it difficult to think of a time when 
there was no Frigidaire in refrigera- 
tion. It is practically unbelievable 
when you hear that Frigidaire was 
not always Frigidaire, that it was 
founded under the name, “Guardian.” 


Famed “Billy’ Durant was the 
man who rescued “Guardian” from 
attic obscurity, renamed it “Frigid- 
aire,’ and brought it into the great 
General Motors Corp. 


How he did it is related by Alfred 
E. Sloan, chairman of the board of 
General Motors, in the Sept. 14 issue 
of the Saturday Evening Post. You 
will enjoy this excerpt from Mr. 
Sloan's fascinating reminiscences: 


“The development of Frigidaire is 
just one example of his instinct for 
promotion. One day the Murray 
boys came to see him in Detroit. 
They urged Mr. Durant, as an old 
friend, to rescue their father from 
a venture which was causing him 
more worry and money than he 
could afford. The Murray Body Co. 


Crossin To Manage 
Refrigeration Div. 


Frigidaire Puts 
Up New Plant 


Of Crosley Corp. To Make Guns 


J. F. CROSSIN 


* * *” 
CINCINNATI — J. F. Crossin has 
been appointed manager of _ the 


refrigeration division of Crosley 
Corp., succeeding George T. Stevens, 
who recently resigned to join Eureka 
Vacuum Cleaner Co., Detroit. 

For nine years, Mr. Crossin was 
eastern regional sales manager for 
Kelvinator, with headquarters in New 
York City. Prior to joining Crosley, 
he was sales manager with the 
Waring Corp., manufacturer of the 
Waring Blendor and Aluron steam 


U. S$. Government Business 
Won’t Interfere With 
Appliance Production 


DAYTON, Ohio—The placing of a 
$20,000,000 machine gun order with 
Frigidaire division, General Motors 
Corp., announcement of which was 
made last week, will not interfere 
with manufacture of the company’s 
regular products, according to a 
statement issued by E. G. Biechler, 
Frigidaire general manager. 

“Manufacture of household electric 
refrigerators and ranges, and com- 
mercial refrigeration and air condi- 
tioning equipment, will continue un- 
impeded by the additional activity 
required in the production of machine 
guns in our plant,’ Mr. Biechler 
declared. 

“The task of providing machine 
guns for the government will be 
carried out with the use of additional 
facilities including a new 5-story 
factory building. The regular line 
of products, therefore, will be 
manufactured on an _ uninterrupted 
schedule in the plants and with the 
machines ordinarily used for this 
purpose.”’ 

Work on the new building for gun 
production, which will be erected on 
a site adjoining existing plant build- 


Premium Deals Can 


Wreck Profits, 
Dealers Told 


OAKLAND, Calif.— The practice 
of offering premiums with electric 
refrigerators in an effort to boost 
sales, if it gets out of hand, can 
lead to a tailspin in profits, the 
Appliance Dealers Trade Association 
emphasizes in a bulletin to members, 
calling attention to reports on such 
practices from different sections of 
the country. 

“Not content with discounts, exces- 


(Concluded on Page 11, Column 2) 


Blood Needed--40 Business 
Acquaintances Answer Call 


CHICAGO—tThe feeling of frater- 
nity among men in an industry was 
never demonstrated more vividly 
than in the case of Wayne Allen, 
veteran in the refrigeration field, for 
whom some 40 of his friends in the 
industry rushed to the hospital to 
give him needed blood transfusions. 


Following an emergency operation 
for a ruptured appendix, the doctors 
called for blood donors for Mr. Allen, 
and when one of his friends in the 
industry heard about it he called 
others, so that soon nearly 40 of 
them gathered at the hospital, some 
staying all night. Doctors credited 
the transfusions with pulling Mr. 
Allen out of danger. 


Average Price Is 
$152 Per Box 
In Philadelphia 


Number of Units Sold 
In First Half of 
Year Gains 16% 


PHILADELPHIA—Retail sales of 
household electric refrigerators by 
dealers in Philadelphia (one of the 
very few major markets where an 
accurate tab is kept on sales) for the 
first six months of 1940 totaled 
42,694 refrigerators, an increase of 
16% over the number sold in the 
same period last year, according to 
figures collected by The Electrical 
Association of Philadelphia. 


Average retail price of electric 
(Concluded on Page 12, Column 1) 


“Buy “41 Model Now’ 
- - Montgomery Ward 


CHICAGO—To stimulate fall re- 
frigerator sales, Montgomery Ward 
& Co. has released the two lowest 
priced models of its 1941 refrigerator 
line for promotion by its stores in 
connection with their September 
“Bargain Days’ sales. 

While advance-season selling is 
in some lines of 


was making stampings for us. The jong. ings following demolition of an old common enough 
distracting enterprise was_ being Before he became associated with ‘%tructure now standing on the prop- . . equipment, this is said to be the first 
operated as the Guardian Frigerator Kelvinator, Mr. Crossin had been erty, is to begin immediately. The Wilson Directs Brunner large-scale movement of this sort in 
Co. As soon as Durant learned there general sales manager of the building is to be ready and machinery (Concluded on Page 11, Cotwmn 2) 
was a factory in Detroit trying to Richards-Oakland Co.. of Detroit is scheduled to be installed before 4 ° 

: ’ gun production tools and dies are Philadelphia Sales 


produce and sell electric refrigerators 
in small units for household use, he 
was fascinated. 


“ ‘Murray, next to the automobile, 
this is the greatest thing that could 
be put on the market.’ That was 
prophetic. 


“Durant went first with Mr. Mur- 
ray to see what he had. This was 
a species of adventure often repeated 
in Billy Durant’s life. He possessed 
rare ability to sense an opportunity 
in some inventor’s attic. The Buick 
car had been scarcely more than an 
engine in an improvised body when 
it was first shown hopefully to him. 


“In Boston, in 1908, a stranger said 
to Durant: ‘I can make spark plugs 
out of porcelain. He was Albert 
Champion, a daredevil Frenchman, 
racer of bicycles, motorcycles, and 
automobiles. Durant went to his 
attic factory and made a quick deci- 
sion to back Champion. He had him 
move to Flint to develop his spark 


distributor of Oakland and Pontiac 
cars. 


G-E Dealers Push 
Costlier Models 


CHICAGO-—An ‘‘ice crater,’’ for 
use in serving ice cubes or hot or 
cold dishes, will be used as a special 
inducement to close sales of 8 and 
12-cu. ft. General Electric all-porce- 
lain refrigerators this fall by dealers 
for R. Cooper Jr., Inc., distributor 
here. 

The ice crater is silver plated and 
thermos lined, and looks like a large 
trophy cup. It is thought that it 
will have a special appeal to the type 
of prospect that is in the market for 
the larger-sized porcelain boxes. 

Officials of R. Cooper Jr., Inc. have 
detected an increasing desire on the 


completed. Actual gun manufactur- 
ing is expected to begin in about 
10 to 12 months. 


Refrigeration Relieves 
Bakers’ Night Problem 


MILWAUKEE — Importance of 
mechanical refrigeration to the bak- 
ing industry as something of a 
“life preserver’’—in helping to attract 
more apprentices into the industry— 
was extolled by Frank G. Junge- 
waelter, secretary of the Associated 
Retail Bakers of America, in an 
address at the thirty-fifth annual 
convention of the Wisconsin Bakers’ 
Association. 

Elimination of night work through 
use of refrigeration will attract more 
apprentices into their baking indus- 
try, Mr. Jungewaelter said. Reason 
few apprentices have been attracted 


PHILADELPHIA—Frank E. Wilson 
has been appointed sales_ repre- 
sentative in charge of the Philadel- 
phia territory of Brunner Mfg. Co., 
reports B. J. Scholl, Brunner sales 
manager. Mr. Wilson will head- 
quarter here and will cover southern 
New Jersey, Delaware, and Penn- 
sylvania as far west as Altoona. 

Mr. Wilson became associated with 


(Concluded on Page 12, Column 4) 


Stewart-Warner Shows 
Line Oct. 16-19 


INDIANAPOLIS—Annual national 
convention of the refrigerator divi- 
sion of Stewart-Warner Corp. will 
be held -Oct. 16 to 19 inclusive 
at Indianapolis and French Lick 
Springs, Joseph C. Elliff, assistant 


(Concluded on Page 12, Column 1) 


Registration Plan Set For All-Industry Show; 
‘Usherettes’ To Direct Convention Traffic 


CHICAGO—To work out the de- 
tailed recommendations to be made 
by it at the fall meeting of the 
Refrigeration Equipment Manufac- 
turers Association at French Lick, 


Conditioning Exhibition met in Chi- 
cago last week. 

Among the recommendations to 
be submitted, according to M. W. 
Knight, sales manager, Peerless of 


plug. Buick bore the cost. The part of purchasers for the larger, a 
result was the AC Spark Plug Co., deluxe models throughout the year in the past, he declared, is that Ind., Oct. 9 to 11, the exhibition America, Inc., and chairman of the 
and a dimunition of demand for the young people do not like to work committee in charge of the 1941 exhibition committee, will be several 


which was evolved into an important 
producer of parts and profit for 
General Motors. So, when Durant 
accompanied the elder Murray up 
two flights of stairs into the disorder 
of a loft factory, he was having the 
excitement for which he seemed to 
live and for which he was tempera- 
mentally suited. 


““‘How are you getting along?’ 


(Concluded on Page 12, Column 2) 


nights. 


All-Industry . Refrigeration and Air 


Theyre Out To Make the Show the Best Yet 


Meeting last week 
to polish up plans 
for the All-Industry 


regarding arrangements for register- 
ing and badging the attendance at 
this next show. 

Occupying the two floors at the 
coming show as the next All-Industry 
Exhibition will, the committee is 
planning to set up the registration 
headquarters on the main lobby floor 
of the Stevens hotel, practically 
equidistant from the two _ exhibit 


He spoke to the inventor, a man Show in January halls 
Named VanRussell from Milwaukee. : 
‘ 6eues ‘ ‘ ; were these men, So as to avoid confusion at the 
Still experimenting, Mr. Durant. left to right: C. entrances on the part of those who 


““That costs money.’ To Murray, 
Mr. Durant said, ‘this man’s got an 


H. Benson, Imperial 
Brass Mfg. Co.; R. 


have gone directly to the exhibition 
halls on the lower floor where previ- 
ous registrations have taken place 


idea. The rest is a lot of junk; a 
F ’ H. Luscombe, Penn . 
tin ‘ and in k ith th al 
ol ag — pgs eatin Racy Electric Switch Co.; “On D ere = pal ow 
rs. You've got some refriger- R M aaditeeen n Dress Parade’ theme used in 
\. . » 


ators and are trying to insulate them 
Well enough to make the idea prac- 
tical. I'll tell you what I'll do. I'll 
organize a company with one hun- 
dred thousand dollars new capital, 
Slve you people a quarter interest.’ 


“Murray’s associates accepted and 
Durant took possession. He moved 
the inventor and the junk, as Durant 
called it, to a little brick building at 
the Cadillac factory. 


* pst SRR, 
erreririiete 


vee Pt 


secretary of Rema 
and manager of the 
show; M. W. Knight, 
Peerless of Amer- 
ica, Inc., and com- 
mittee chairman; K. 
B. Thorndike, De- 
troit Lubricator Co.; 
and Barrett Scud- 
der, Jas. P. Marsh 


the attendance promotion literature 
for the show, it is planned by the 
committee to engage a sizable num- 
ber of “usherettes” clad in drum 
majorette costumes to work the main 
lobby floor of the hotel and to guard 
the entrances to the two exhibition 
halls. Those stationed at the en- 
trances to the exhibition halls will 
be charged with the duty of seeing 
to it that all guests obtain their 
badges before leaving the lobby floor. 


a 


_. Then he said to the inventor, Co. The committee, in conjunction with 
Produce the best icebox you can a special subcommittee appointed to 
(Concluded on Page 11, Column 2) (Concluded on Page 12, Column 2) 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 25, 1940 


Chicago Sales Set 
Mark In August 


CHICAGO—Sales of both central- 
plant systems and room. coolers 
registered new all-time high marks 
for August in the Chicago area. 

Contracts were reported for 27 
central-plant installations, with a 
combined capacity of 237 hp., com- 
pared with 20 systems aggregating 
173 hp. in the corresponding period 
of 1939. Former August record was 
established in 1937, with 23 systems. 

Chicagoans purchased 94 electric 
room coolers in August, more than 
twice the number sold in the same 
month last year, and 62% ahead of 
the former record August of 1938. 
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BETTER 
— WATER 
«COOLING 


for RESTAURANTS 


A complete line of and _ sizes, 


ty ory 
built or 


designe and restaurant 
ration .. from the smallest to 
largest. 


Schedule At Rema 
Meeting Outlined 


CHICAGO—Outline of the program 
for the fall meeting of the Refrigera- 
tion Equipment Manufacturers Asso- 
ciation to be held Oct. 9, 10, and 11 
at French Lick Springs, Ind., calls 
for discussion of association business 
on the first and last days of the 
meeting, and formal addresses on 
subjects of industry importance on 
the second day. 

Complete program for the meeting 
will be in the next issue of the NEWS. 

Daily activities as outlined by 
R. M. McClure, secretary of the 
association, are as follows: 

Wednesday, Oct. 9—Meetings of 
committees, conferences between 
Rema committees and contact com- 
mittees from other organizations, 
and a board of directors meeting. 

Thursday, Oct. 10—Formal ad- 
dresses and papers on timely and 
pertinent subjects, each to be fol- 
lowed by general discussions. It is 
planned to conclude the program in 


| time for golf or other recreation in 


the late afternoon. There will be a 
banquet Thursday night. 

Friday, Oct. 11—Business session, 
including reports of officers and 
committees with discussion and ac- 
tion thereon. 


Lockers Emphasized At 
Frigidaire Meeting 


MEMPHIS, Tenn.—Over 200 deal- 
ers and salesmen handling commer- 
cial Frigidaire products attended 
a commercial sales meeting held 
Friday, Sept. 13 at the Chisca hotel 
here. 

In charge of the meeting, which 
was titled “The Unlucky 13th,” 
were Kirby Hobbs, appliance sales 
manager for the McGregor Co., 
Frigidaire distributor; C. K. Litman, 
Koch Refrigerators; and E. W. Fuller, 
Southwestern manager for Frigidaire 
conditioning and commercial sales. 
A new section for the meeting, 
devoted to locker plants and sales, 
was headed by R. B. Snowden, Jr., 
president of Frozen Food Lockers, 
Inc., of Memphis. 

Jack Milhouse, West Memphis 
dealer who sold the _ outstanding 
amount of commercial air condition- 
ing in 1939, was awarded a pin in 
recognition of his achievement. 


Dade Moves Store 


MIAMI, Fla.— Dade Home Appli- 
ances, local Frigidaire dealership, 


has moved from its location in the 
Huntington Bldg. to new and larger 
quarters at 1405 Biscayne Blvd. 


Industrial Advertisers Hear What Must Be Done For 
Full Cooperation In Government Defense Program 


DETROIT—Industry’s willingness 
to cooperate with the federal gov- 
ernment in all phases of the national 
defense program was stressed by 
speakers representing both govern- 
ment and industry at sessions of the 
National Industrial Advertisers As- 
sociation’s eighteenth annual confer- 
ence here last week. 

There will be no need for the 
government to take over privately 
owned plants because of their failure 
to cooperate in the defense program, 
Robert P. Patterson, assistant secre- 
tary of war, told the conference. 

“No responsible official in Wash- 
ington prefers governmental opera- 
tion of industrial plants to private 
operation,” Mr. Patterson said. Such 
authority existed during the first 
World War, he explained, but was 
used only twice. ‘There is no reason 
to believe that it will have to be 
invoked at all during the present 
armament program,” he declared. 

“Industry is not looking for great 
profits in the defense program. On 
the other hand, it does not want to 
incur a deficit. The whole problem 
of amortization is based simply on 
the understandable desire to get back 
what has been invested in a public 
enterprise at public request.” 


WHO ARE ‘KEY’ MEN? 


Regarding the conscription of key 
men in industrial positions who hold 
National Guard or Reserve commis- 
sions, Mr. Patterson indicated the 
willingness of the government to 
cooperate fully with private em- 
ployers. 

“We will not call men who are 
indispensable to the factories,” he 
said. “In turn, the Army expects 
that requests from industry will come 
only in urgent cases. To say that 
it is difficult to replace a man is not 
sufficient reason. A man must be so 
important to the factory that his 
departure would seriously hamper its 
ability to accomplish an allotted 
preparedness assignment.” 

In general, he declared, the mili- 
tary service of reserve officers em- 
ployed in industries essential to 
national defense may be deferred by 
the War Department for a period 
necessary to effect their replacement. 
To justify a deferment, a case must 
meet the following conditions: 


TO JUSTIFY DEFERMENT 


1. That the call of the officer to 
military duty will unduly delay the 
preparedness effort of the plant; 

2. That he is actually and com- 
pletely engaged in the occupation 
stated; 

3. That he is competent and quali- 
fied in that capacity; 

4. That a replacement is not imme- 


| diately available; 


5. That a replacement is necessary 


\| to the effective operation of the 


plant; and 
6. An estimate of the time required 


fense program would be greatly 
accelerated if some of the present 
“mental hazards” were removed, 
Raoul E. Desvernine, president of 
Crucible Steel Co. of America, de- 
clared in an address on “Industry’s 
Present and Future Responsibility on 
National Defense.” 

“If business has a_ responsibility 
to government, which unquestionably 
it has, government must have a 
reciprocal obligation to industry,” he 
said. “The obligation of government 
to industry is to capably perform its 
functions within the scope of its 
legitimate powers and with full re- 
spect for the rights of others. Indus- 
try, on the other hand, must com- 
pletely and skillfully cooperate with 
government to the full extent that 
government has the constitutional 
power and legitimate right to expect 
such cooperation.” 


WHY THE ‘JITTERS’ NOW 


Similar industrial mobilization was 
in effect during the war of 1917-1918, 
the speaker pointed out, and business 
did not get the jitters or show signs 
of apprehension. Why, then, should 
there be any problem now? 

“The answer to that question is 
clear,’’ Mr. Desvernine declared. ‘“‘We 
have witnessed in the last few years 
such an acceleration in governmental 
socialization of private industry and 
such a transformation in our political 
processes that we must know that 
constitutional democracy and_ the 
free enterprise system are _ in 
jeopardy. We have seen so-called 
economic ‘emergencies’ used as a 
pretext for permanent change in our 
basic political and economic _insti- 
tutions, and we cannot be blamed if 
we are skeptical as to how a ‘war 
emergency’ may be used in the hands 
of the same administrators.” 


WANTS QUICK RULINGS 


Politics must be removed from 
industrial mobilization, or else its 
successful consummation will be 
dangerously delayed and perhaps fail, 
the speaker declared. He recom- 
mended that the present Defense 
Commission be given full control 
over procurement activities of the 
government, as was the case in 1917, 
in preference to the merely advisory 
powers which it now has. 

“Manufacturers cannot invest large 
sums in plant and equipment until 
they know the rules that will govern 
payment for that plant,’ Mr. Desver- 
nine declared. ‘Private industry 
cannot be expected to venture into 
arms plant expansion until it can 
see where the money is to come 
from; what exactly are to be the 
rewards; and how it can amortize 
the investments and protect itself 
against a sudden cessation of the 
emergency which might leave it with 
idle and useless plants. 

“These rules, therefore, 
fixed by law before 


must be 
industry can 


“This is where advertising comes 
in. It can be a great time saver: 
it can speed up the buying process. 

“This is not a new function of 
advertising; it is the job normally 
assigned to it. But today it is of 
utmost importance that advertising 
do that job in a way that will take 
more of the load from the salesman,” 

Several persons associated with the 
refrigeration and major appliance 
industry participated in sessions and 
discussions during the conference. 

Terry Mitchell, advertising man- 
ager of Frick Co., Waynesboro, Pa., 
and a vice president of the associa- 
tion, was a contributor to the session 
on “Measuring Advertising Results.” 
David A. Wolff, advertising manager 
of Edwin L. Wiegand Co., Pittsburgh, 
manufacturer of Chromalox electric 
range surface units, took part in a 
discussion of ‘Coordination of Adver- 
tising with Selling.” 

Participants in the presentation of 
the topic, ‘Prepare and Present an 
Advertising Program that Manage- 
ment Will Approve,’ were C. B, 
Dietrich, Wagner Electric Corp.; 
Anthony Neher, sales promotion man- 
ager of Century Electric Co.; and 
Oakleigh R. French and Frank Japha, 
heads of St. Louis advertising agen- 
cies handling refrigeration accounts. 

Session on “Creation of Effective 
Copy, Layout, and Illustration” had 
as participants Kenneth W. Akers of 
Griswold-Eshleman Co., advertising 
agency for Miller Rubber Co., and 
H. E. VanPetten, advertising man- 
ager of the mechanical goods division 
of B. F. Goodrich Co. 


Wisconsin Utility To 
Merchandise Again 


MARINETTE, Wis.—The Menomi- 
nee & Marinette Light & Traction 
Co., which a year ago discontinued 
the sale of gas and electrical appli- 
ances, has returned to the merchan- 
dising of gas water heating equip- 
ment, gas ranges, small electrical 
appliances, and I.E.S. lamps and 
lighting modernization equipment. 

A. C. Davey, merchandise and 
new business superintendent of the 
utility, which operates in Marinette 
and Menominee, Mich., explained that 
while dealers did good work in the 
sale of accepted items, such as 
washers, refrigerators, and vacuum 
cleaners, the turnover on the other 
items was not so great. 

Mr. Davey pointed out that the 
company must have sales on load- 
building appliances, such as gas 
heaters and ranges, small electrical 
appliances, and lighting moderniza- 
tion equipment “if we are to meet 
the challenge of a_rate-reduction 
program, and in the case of gas, of 
changing public habits that have 
resulted in decreased domestic use 
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for OFFICES, to secure the replacement. proceed, and the delay, incidental to of the fuel. 
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| separate letter for each individual “Today advertising has an emer- items, it seems clear that we must 
_ request for deferment. gency job to do that is more im-_ do so.” tr 
| Refrigeration | Industry’s cooperation in the de- portant than its normal peacetime Dealers in the two cities, according sa 
| | ah responsibility, but not necessarily to Mr. Davey, have generally ac- we 
: resell pol J. M. McKibbin, cepted the utility’s return to active 77 
; apparatus advertising and sales pro-_ selling with good grace. r 
And find it the answer to the No Joints! No Leaks motion manager of estiughanes ' " 0 
vital problem of providing fresh Electric & Mfg. Co. “That job is su 
foods and cold drinking water for to help industry buy the right mate- Raybestos-Manhattan Co. fo 
wale enews. rial from the right producer and save 19 
time. Gets More Plant Space - 


from individual 
e storage systems 


s and _ sizes 


All_ type 
cabinet models to 


with any desired combination of outlets. | 


AND FOR ALL OTHER USERS 
OF COLD WATERI 


WRITE FOR CATALOG 


— COOLER DIVISION — 
DAY & NIGHT MFG. CO. 


9320 EAST EIGHTH STREET 
LOS ANGELES, CALIFORNIA 


Warehouse Stocks at Convenient Shipping Points 


In addition to numerous sub- 
marines, Frick Refrigeration is 
used for a variety of services on 
many destroyers, cruisers, and 
battleships of the U. S. Navy. 


Proud of our part in the 
Nation’s “First Line of Defense,” 


we are equally proud of the 
service Frick Refrigerating, Ice- 
making and Air Conditioning 


Equipment is rendering to more 
than 50 industries and businesses. 


Some good distributor Terri- 
tories now open. Write for full 
details. 


FEF DEPENDABLE REFRIGERATION A & 1882 
RICK “20. 


WAYNESBORO, PENNA us 


This Rome Jointless Water Cooled 
Condenser is a typical example of 
Rome’s ability to provide trouble 
free condensing equipment. Rome 
Water Cooled Condensers are used 
by many leading compressor manu- 


facturers. Write for 
information. 


ROME-TURNEY 
RADIATOR COMPANY 


222 Canal Street 
ROME, N. Y. 


complete 


“With government and _ industry 
alike demanding supplies and equip- 
ment for faster production, new im- 
portance is placed upon the sys- 
tematic flow of information. Time 
is the essence of national prepared- 
ness, and every company is concerned 
with turning out materials and 
products that directly or indirectly 
contribute to the program of national 


PASSAIC, N. J.—To provide addi- 
tional storage and manufacturing 
space, Raybestos-Manhattan, Inc. has 
purchased the Brighton Mills plant 
adjacent to the main plant of the 
Manhattan Rubber Mfg. division here. 

The property includes approxi- 
mately five and one-half acres, on 
which are buildings with 240,000 
sq. ft. of floor space. 


defense. 


EL Siler Gleei 


Smooth and 
Fleet” refrigerating machines offer you a standard 
of operating efficiency that is 3 to 5 years ahead of 
the field. Ask for the new 72-page catalog. Servel, 
Inc., Electric Refrigeration and Air Conditioning 
Division, Evansville, Ind. 


silent as a sailboat, Servel’s “Silver 
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August Was Biggest 
Month in History 
Of Westinghouse 


EAST PITTSBURGH, Pa.—Ex- 
panding peacetime and preparedness 
activity is reflected in the announce- 
ment that August, 1940, was the 
“biggest month in the history” of 
Westinghouse Electric & Mfg. Co. 

Orders for the month amounted to 
$57,352,054, and employment ap- 
proached the peak months of 1929 
and 1937. August’s business showed 
a 68.8% increase over July, and 
pusiness for the first eight months 
in 1940 a 67.1% increase over the 
same period in 1939. The company’s 
previous record month was October, 
1917, when orders amounted to 
$50,000,000. 

Some $36,000,000 of the August 
business, it was pointed out, repre- 
sents emergency orders for. the 
government’s preparedness program. 

If all emergency orders’ were 
eliminated from the August report, 
the remaining peacetime business— 
more than $20,000,000 worth—would 
still be comparable to the _ best 
peacetime months in the company’s 
history, it was explained. Even in 
the boom year of 1929, Westinghouse 
orders for a single month did not 
exceed $25,000,000. 

Largest single classification in 
the company’s August preparedness 
orders includes approximately $21,- 
000,000 for propulsion turbines and 
gears, switchboards, and auxiliary 
equipment for marine service. An- 
other $11,000,000 is accounted for by 
gun equipment for the Navy. Ap- 
proximately $4,000,000 is represented 
by government orders for radio 
equipment. 

Westinghouse will spend more than 
$8,500,000 during the year ending 
next June, to increase its emergency 
and peacetime production facilities. 
The company’s expansion authoriza- 
tion provides some «$5,000,000 for 
machine tools and equipment, in 
addition to the construction of 15 
new buildings in six different states. 
Another $6,000,000 has been author- 
ized for maintenance of the expanded 
plant facilities. 

Two structures now nearing com- 
pletion are a temporary building for 
production of radio equipment for the 
government at the Westinghouse 
radio division in Baltimore, and a 
service plant at Bridgeport, Conn. 
Two additional buildings for govern- 
ment radio production and a service 
plant are under’ construction at 
Baltimore. Three factory additions 
and a warehouse are being built at 
the Westinghouse merchandising divi- 
sion, Mansfield, Ohio. 


McGregor Co. Installed 
21 Locker Plants 


MEMPHIS, Tenn.—The largest 
number of locker plants ever built 
in the South have been installed dur- 
ing 1940 by the McGregor Co., 
Frigidaire distributor for Memphis 
and vicinity, claims L. M. Barlow, 
head of the commercial refrigeration 
and air conditioning department. 

Twenty-one locker plants in the 
tri-state area of Mississippi, Arkan- 
Sas, and Tennessee around Memphis 
were built this year, the largest a 
775-locker plant for foods and meat 
preservation in Memphis itself. 
Orders for a dozen more have been 
Submitted, and locker plants will 
form an important volume -point in 
1941 sales, Mr. Barlow says. 


Refrigeration Tubes 


THE AMERICAN BRASS CO. 


FRENCH SMALL TUBE BRANCH 


General Offices: Waterbury, Conn 


Cost Study Reported on 
Gas-Fired Residential 


Summer Cooling Job 


WASHINGTON, D. C.—Operating 
cost of the new gas fired Silica Gel 
dehumidifier in summer air condi- 
tioning has been tested by the 
Washington Gas Light Co., in a six- 
room residence at Westmoreland 
Hills, Maryland, near here. The re- 
port of a one-month test has been 
released by the Joint Committee on 
Summer Air Conditioning of the 
American Gas Association. 

Cost data for the month shows a 
total of $127 of which 53% was used 
for gas, 35% for water, and 12% for 
electricity. The installation made 
use of an existing gas fired warm air 
conditioning system and the duct- 
work already in the building. 

The Silica Gel dehumidifier was 
found to be especially adaptable 
where the latent heat load represents 
a sizable fraction of the total load. 
In this case, the calculated load was 
45% latent and 55% sensible. 


G-E Claims To Lead 
In Defense Products 


SAN FRANCISCO—General Elec- 
tric leads American industry in 
variety of products being made for 
the national defense program, Philip 
D. Reed, G-E board chairman, dis- 
closed Sept. 19 in an address to the 
Chamber of Commerce and_ the 
Junior Chamber of ,Commerce of 
San Francisco. 


He listed major defense work as 
follows: 

“For the Navy: gun mounts and 
projectile hoists for anti-aircraft 
weapons; electric drives for sub- 
marines; turbines for ship propulsion, 
delivering in some cases more than 
50,000 hp. each; reduction gears up 
to 18 feet in diameter, weighing as 
much as 70,000 lbs., and machined 
to tolerances measured in ten-thou- 
sandths of an inch, through which 
these turbines are connected to the 
propellor shafts; electric and hydrau- 
lic devices for maintaining naval 
guns and searchlights at the desired 
position regardless of sea conditions; 
searchlights for anti-aircraft and 
other purposes; radio transmitting 
and receiving apparatus. 

“For the Army: 75 mm. howitzers; 
a new electric drive for tanks; anti- 
aircraft lighting systems; radio 
transmitters and receivers; 60-inch 
searchlights delivering an 806-mulion 
candlepower beam from which a 
newspaper can be read 12 miles 
away. 

“For the Air Forces:  turbo- 
superchargers which maintain air- 
plane engine efficiency at high 
altitudes and provide normal pressure 
in sealed cabins. These miniature 
turbines are driven by the exhaust 
from the engine, and operate red-hot 
at more than 20,000 revolutions per 
minute; electric generators having 
two to three times the output of 
previous designs and delivering one 
kilowatt per pound of weight; pro- 
peller pitch control devices; gun 
control equipment; radio trans- 
mitters and receivers. 

“In addition,” he said, ‘wwe furnish 
a long list of general items, including 
wire and cable, Selsyns, motors, 
lamps, switch-gear, control instru- 
ments, etc. For the British govern- 
ment we are making aircraft starter 
motors, magnetos, and_ gear-type 
superchargers.” 

Mr. Reed declared that “American 
industry neither profits by nor under 
any circumstances desires war,” and 
that industry would be “well satis- 
fied’’ to complete the defense program 
“with no other assurances than that 
it shall not emerge with a net loss 
on the material produced or the 
investment in special plants and 
equipment required to do the job.” 


If inflation is to be prevented and 
American standards of living pre- 
served, Mr. Reed said that industry 
must at the same time continue to 
produce useful goods. 

“To find ways of continuing the 
production of useful goods without 
impairing the defense program is a 
most important goal,” he said. 
“This may involve the use of a 
plastic, for example, in place of steel, 
an unskilled operator instead of a 
skilled one. But whatever the specific 
problems, they are well worth care- 
ful analysis and vigorous attack.” 


ee 


wat 


Refrigeration Sales By 
Crosley Jump in August 


CINCINNATI — Sales of Crosley 
electric refrigerators during’ the 
month of August increased 229.6% 
over those for the corresponding 
month in 1939, reports R. I. Petrie, 
vice president and sales manager. 

Mr. Petrie also reported that 
sales of Crosley radios in the same 
period had increased 164.3% over 
those during August, 1939. 


Second Week In Sept. 
Biggest For Bendix 


SOUTH BEND, Ind.—The week 
ending Sept. 13 was the largest in 
the three-year history of Bendix 
Home Appliances, Inc., reports J. S. 
Sayre, vice president in charge of 
Sales. 

Shipments of laundry equipment 
from distributors to dealers were 
27.6% higher than for any previous 
week ever experienced. 


L-E Supply Co. Is New 
Ft. Worth Parts House 


FORT WORTH, Tex. — Newest 
among the _ refrigeration supply 
houses operating here is the L-E 
Supply Co., headed by Howard Lee, 
for several years associated with the 
McKinley Co. of Fort Worth and 
Dallas, and formerly of Houston. 
The new company will job refrigera- 
tion, air conditioning, and ventila- 
tion parts, equipment and supplies 
from headquarters at 401 West 
Vickery Blvd. 


July Vacuum Cleaner 
Sales 94,610 Units 


CLEVELAND — Vacuum cleaner 
sales for the month of July totaled 
94,610 units, according to a report 
from the Vacuum Cleaner Manufac- 
turers Association. 74,565 of these 
cleaners were of the floor type; the 
remaining 20,045 units were hand- 
type cleaners. 


New Kit Designed To 
Spur Kitchen Sales 


ATLANTA — Home economists of 
Georgia Power Co. will now be able 
to do a complete job of kitchen plan- 
ning right in the field, with the aid 
of special kitchen planning kits 
devised by Guy Lynes and Ben 
Ritzert of the company’s kitchen 
planning section. 

The new kit will enable the home 
economists to prepare a presentation 
of a kitchen plan without having to 
wait for a plan to be prepared by 
the home office. 

The kit will consist of an instruc- 
tion sheet, a planning manual en- 
titled “Speaking of Kitchens,” kitchen 
survey forms, scale drawing sheets, 
tracing sheets, transparent rule, and 
a sample blueprint of a finished 
kitchen plan drawing. 

To stimulate practice in the use 
of the kits by home economists, the 
kitchen planning staff will conduct 
a competition for prizes for the best 
kitchen plan presentations with cash 
prizes of $10, $5, and $2.50. 
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Maximum 


Convenience 


Ice trays by Inland are the first choice for 
original factory equipment by leading 
makers of automatic refrigerators —and for 
replacement sales by dealers, because they 
are the last word in fast-freezing, quick- 
releasing ice cube convenience. 


These two Inland Magic Finish Ice Trays 
make old style trays as unnecessary as weak, 
watery ice cubes. In a flash, these modern 
ice trays by Inland give you a few cubes 
at a time or a brimming bowlful... 
instantly, full-sized and unshattered. 


DAYTON, OHIO 


For superswift, maximum convenience, it 
is the Shucker Tray all the way. And for the 
quick-release feature, at minimum cost, it is 
the Tilt Out Tray on every count. In short, 
for maximum convenience—for minimum 
cost—it’s ice trays by Inland, the choice 
of refrigerator makers, jobbers and dealers. 
For details, prices and discounts, write to 


INLAND MANUFACTURING DIVISION 


GENERAL MOTORS CORPORATION 


CLARK, NEW JERSEY 
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It’s Papa Who Pays! 


St.Louis Dealer Keeps Tab on Wedding Belles 
And Makes Appliance Sales To Parents 


ST. LOUIS—Announcements of 
weddings and engagements, regular 
features of the Sunday society sec- 
tions of metropolitan newspapers, 
have been developed into a fertile 
source of sales of electric refriger- 
ators, ranges, washers, and even 
complete kitchens by South Side 
Appliance Co. here. 


Instead of getting in touch with 
the prospective bride and groom, 
however, this dealership concentrates 
its selling efforts on the parents of 
the couple. This simple change has 
made the promotion one of the com- 
pany’s most fruitful efforts, in terms 
of sales, reports Frank Marion, sales 
manager. 

“It doesn’t pay to go after the 
future husband when the newspaper 
announcement  is_. noticed,” Mr. 
Marion said, “because, in nine cases 
out of 10, he has his complete furni- 
ture and home plans already made 
up, and usually has _ preconceived 
ideas of where he will buy his elec- 
trical appliances. 

“On the other hand, we invariably 
find that parents have not made up 
their minds as to what to give their 
children for wedding presents, and 
thus offer ideal prospects for selling 
the idea of a refrigerator or range 
as a gift. From 20 parents contacted 
last year in a single month, for ex- 
ample, we were able to sell 15 on the 
idea of a refrigerator or range. 

“Most important, of course, is 
getting to the parents early, and 
making sure that they are disposed 


to spend $100 or more for a suitable 
gift.” 

This latter factor, the ability of 
the parents to afford a refrigerator 
or washing machine for a wedding 
gift, is already taken care of for the 
most part, through the fact that 
most photos and announcements of 
engagements published in the news- 
papers are there because the couple’s 
parents are prominent in business or 
society, and thus well able to make 
such a purchase. 

Each week the society sections of 
the three St. Louis newspapers are 
carefully scanned for wedding or 
engagement announcements, prefer- 
ably for those in which the actual 
wedding date is at least two months 
in the future. These are carefully 
listed, noting in each case the 
parent’s name before the name of 
the couple. Some announcements 
carry such information as “daughter 
of Mr. and Mrs. Soandso” with the 
address, etc. 

Prospects are followed up in two 
ways. First, a direct-mail letter 
goes to the father of the girl con- 
cerned, inquiring whether he has 
considered the life time importance 
of a refrigerator when thinking of 
the wedding gift, playing up the line 
handled, and asking for an appoint- 
ment. Then the letter is followed up 
by a personal call by Mr. Marion or 
one of his five salesmen. The same 
idea can be expanded by going after 
the other parents on a range—in 
some cases pulling two sales from 
one announcement. 


Mail Order Coupons In Store’s Newspaper 
Ads Boom Sale of Small Appliances 


PORTLAND, Ore. — Selling small 
appliances by mail by inserting a 
mail order coupon in regular news- 
paper advertising is the successful 
method used by Meier & Frank Co. 

Advertising and _ store displays 
feature such appliances as electric 
ovens, combination sandwich grill 
and waffle irons, toasters, and mixers. 


The mail order coupon inserted at 
the bottom of the advertising space 
makes it easy for customers to order. 

The mail order blank was planned 
so that two lines could be used to 
order any of the advertised items. 
Customers were offered three ways 
to order the featured Universal 
appliances—cash, charge, and C.O.D. 
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Forestall Trouble... 


Install Weatherhead 
SILICA GEL DRYERS 


Get ALL These 
Trouble-Saving Features 


¥V SILICA GEL-—da fool-proof chemically 
stable dehydrating agent which has great ca- 
pacity to absorb moisture and acids. 


¥V ALL METAL CONSTRUCTION —the 
all-steel assembly includes body of steel tubing 
with formed steel ends hydrogen welded into an in- 
tegral unit all pressure tight—tested to 200 pounds. 
Weatherhead consiruction eliminates gaskets, soft 
solder and danger of leakage. 


V RECHARGEABLE or NON-RECHARGE- 
ABLE-Choice of rechargeable or non-recharge- 
able type. The latter is designed for permanent 
installation on new equipment or on old atfter 
the system has been completely freed of moisture. 
The former can be readily recharged and is 
equipped with universal connections so that by 
using the proper reducing fittings the recharge- 
able dryer can be used on any size of line. 


THE WEATHERHEAD CO., 300 EAST 131ST ST. CLEVELAND, 0. 


WEATHERHEAD 


Refrigeration Values, Fillings and Accessories 


All-Star Managers Will 
View Gridiron Classics 


MEMPHIS, Tenn.—With the 1940 
football season only just under way, 
it might be a little previous to talk 
about the Rose Bowl game. But 
Frigidaire managers in key cities in 
the southwestern area have their 
eyes on a seat at the New Year’s 
Day gridiron classic as they vie for 
a free trip to Pasadena in a fall 
sales contest. 

Eight managers of Frigidaire head- 
quarters in this area are entered in 
the contest. Each man is gunning 
for the highest percentage of factory 
quota for the entire area, and his 
points will be judged on top sales 
average as well. High man will get 
the free trip to the Rose Bowl en- 
counter, with the second-placer win- 
ning a trip to the Sugar Bowl game 
at New Orleans. 

The contest is a “personal affair” 
between the competing managers, 
and each will put up $30 for the 
contest. The entrants are J. O. 
Crary, New Orleans; D. B. Steele, 
Houston, Tex.; R. L. Agnew, San 
Antonio, Tex.; R. W. Kotzebue, El 
Paso, Tex.; J. P. Anderson, Fort 
Worth, Tex.; and L. M. Barlow, 
Memphis, Tenn. 


All-Electric Kitchen Is 
Used As Closing Room 


EVERETT, Wash.—Value of a 
model electric kitchen for demonstra- 
tion and display purposes, and as 
a “closing room” for sales, is prov- 
ing more than worth its cost to 
Erickson Furniture Co. here. 

Although a comparatively recent 
acquisition, the all-electric kitchen 
already has more than justified the 


cost of its installation, officials of 
the firm report. Major appliances 
included in the kitchen are a 


Frigidaire Cold-Wall, Frigidaire elec- 
tric range and water heater. 

After prospects have been given 
the facts about the appliances in 
which they are interested, they are 
invited to the kitchen to “sit in on” 
an actual demonstration of each 
appliance. Such a procedure, the 
company finds, goes a long way 
toward closing the sale. 


All-Electric Kitchens 
For Chicago Apt. House 


CHICAGO—Complete electric kitch- 
ens, including refrigerator and elec- 
tric range, have been installed in the 
remodeled and modernized Drexel 
Colonial apartments here. Equip- 
ment was installed in all of the 
36 apartments. 


Sam’s Selling Slants 


Vv. E. (“Sam”) Vining, 
merchandising manager 
for Proctor Electric Co., 
is the industry’s most 
colorful salesman. This 
is the fourteenth of a 
series of Sam’s famous 
“Selling Slants” mes. 
sages to salesmen. An 
earlier series was pub- 
lished in the News in 


1937, and later was 
published as a pocket. 
sized book. 


SHOT GUNS 


I know a fellow 


who sold Cornelius Vanderbilt a cheap shot gun. 


Actually talked him into it while Mr. Vanderbilt hesitated between 


two expensive, high grade models. 


At least that is the story he tells me. 


He was young then, didn’t know Mr. Vanderbilt. 


He got the 


idea that his customer was hesitating for reasons of price, and, for 
fear of losing a sale, brought out a cheaper gun, turned on his 
sales talk and, as he thought, saved a sale. 


He later learned that Mr. Vanderbilt was able to buy ’most 


anything he wanted. 


This salesman has grown up now and realizes several things 


about that transaction. 


First, he did no favor to Mr. Vanderbilt, who 


wanted, and was able to pay for, the best; second, even big men 
will take advice, maybe that’s why they are big. 


There is a lot of talk nowadays about the tendency of the 


public to buy only cheap things. 


This tendency may exist, but 


it is exaggerated and kept alive to a large degree by salesmen 
who themselves have “priceitis” and are so scared of losing a sale 
that they talk bargain prices rather than quality. 


And it isn’t only salesmen. 


Look at the papers. Study 
the idea maybe the error may 


Don’t measure your prospect 


the advertising and you will get 
come from higher up. 


with your own yardstick—use his. 


When a Woman’s Place 
Is Not In the Home 


MEMPHIS, Tenn.—Can a woman 
sell shoulder to shoulder with men in 
the appliance field? Lyle-Crenshaw, 
Norge dealership in downtown Mem- 
phis, answers with an emphatic 
“yes” in looking over the record of 
Helen Addison, who not only handles 
all floor and walk-in sales for the 
store, but is sales manager for a 
crew of 10 outside salesmen. 

Russell Lyle and P. F. Crenshaw 
—partners in the dealership, were 
with Mrs. Addison in the Memphis 


© 


local utility before it was sold to the 
city. When they opened their own 
appliance store, she went along as 
a “salesman” handling outside busi- 
ness in the same way as regular 
specialty men employed. A _ preva- 
lence of women customers entering 
the store, and the fact that many 
were lost for no_ understandable 
cause, prompted Lyle-Crenshaw to 
place her in charge of floor sales, a 
job she has retained ever since. 
Mrs. Addison accomplished a much 
more satisfactory ratio of sales per 
prospect during her first month. 
Trained in merchandising and han- 
dling of space heaters, oil heaters, 
attic fans, and washers as well as 
appliances, she has directed the sales 


You couldn't ask for a piece of equipment 
that fits into your selling program better 
~ than the new Tuthill Automatic Freezette. 


Simple, portable, self-contained and really 


- automatic, this one-gallon freezer plugs in 
like a radio and is ideal for making and dispensing Frosted Malteds, 
soft ice cream, sherbets, ices and frosted fruit drinks. 


This means that practically every drug store, restaurant, soda fountain, 
confectionery, etc., is @ prospect for you. That's why alert distributors are 
grabbing up exclusive franchise rights to this sensational money-maker. 


_Get the profit facts without delay. Get in on the ground floor of the 
big profits opened by this new package item. 


REFRIGERATION 


PRODUCTS 


DIVISION 


TUTHILL PUMP COMPANY 
935 EAST 95TH STREET © CHICAGO, ILLINOIS 


or write immediately 


full particulars. 


force into a 20% increase over last 
year’s volume. 


St. John Grocers Aid 
In Refrigerator Sales 


ST. JOHN, N. B., Canada—Retail 
grocers turned refrigerator salesmen 
in a special promotion staged recently 
by Emerson Bros., appliance dis- 
tributor here. The 26 grocers allied 
in the selling plan had special dis- 
plays and demonstrations of electric 
refrigerators in their stores during 
the drive, and collected commissions 
on sales started on their display 
floors. 

Sales staffs of the grocery stores 
were trained in the operation of the 
refrigerators and were given selling 
tips previous to the drive. 


You know... 
RATED me a 
CAPACITY r: 


is 


ACTUAL 
CAPACITY 


when it’s a 


Rempe UNIT! COOLER 


Rempe units are dependably rated under sctue 
operating conditions and guaranteed [to perform 8 
rated. No need for oversized units to assure calculat 
performance. Wide selection of sizes and types 
meets all space cooling conditions. 


Write for Rempe Ratings and Prices. 


@ 


342 N. Sacramento Blvd., Chicago. Ill. 


Panel Coolers % Fin Coils » Blower Units 
* Coil and Drain Baffles » Pipe Coils 
* Air Conditioning Coils 4 Autodraft Coils 
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Commercial Refrigeration Firms Develop New Helps To Create More Sales 


Servel Has Plenty of Sales Story In Its Trailer 


Traveling Display 


Prospects Will Stop Work to Look at Models 


g; 
er 
: Tells All 
“ Room Tells 
> DETROIT—To help give its dealers Salesman for the 
S- and distributors a more complete Jewett woen ador 
An understanding of the “Silver Fleet” can _ easily carry 
b- line of commercial refrigeration and _ this miniature 
= air conditioning equipment, Servel, model around with 
on Inc. has equipped a standard auto- bites Gh an & 
Joseph K. Lutz of mobile trailer with a representative ae P 
Servel shows Ed display of compressors, coils, and Convincing demon- 
Meniiveen of the replacement parts, and is now send- stration. 
poe ing this trailer into the company’s 
News how a “Silver Various territories under the guidance 
Fleet” compressor of the respective district managers. 
operates by pointing Staff members of AIR CONDITIONING 
F & REFRIGERATION NEWS got their 
out the etanieatiie Get tock ot the oo Aca oninn BUFFALO—A miniature Beerador, 6 inches high, and is complete in 
n. ports of Ch et 1.5 when the treaties was brought to help salesmen bring the story of every detail, down to the shelves 
en away model mount- around to the NEWS offices recently this novel bottled beverage dispenser that revolve and the neon tubing 
ed at the front of by Joseph K. Lutz, district manager. to store and tavern owners, has been’ that outlines the door. It weighs 
the company’s new In te front ot the trailer are ‘eveloped by Jewett Refrigerator Co. ce 7.  attage ol Paella hod hn 
: : mounte ree cutaway compressor 
" display trailer. units to show not only was ‘auaiinn This little Beerador is only 2 feet, to distributors in the near future. 
incipl f th units but also to ae , ‘ : se be p 
or ee onli ss inteninnacaianae: of Built into a cabinet in the rear of A complete service kit including all 
is compressor bodies the truck is a Model J-50 compres- replacement parts necessary for 
The Model Q pon pressor is rigged sor, a 4-cylinder unit rated at % hp.,___ servicing any of the units displayed 
up so that it actually operates at which is hooked up to a Servel _ also is carried in the trailer. Photo- 
et slow speed to show “what makes the “Humidraft” coil. This set-up plays murals of various portions of the 
wheels go ’round.” a double role, for it not only serves plant and closeups of some of the 
Another compressor which can to show how these units operate but Servel units are displayed in panels 
gs actually be put into operation is the it also is used to cool the trailer above the trailer’s windows. 
ho 14-hp. 2-cylinder Model SV-33. This during hot weather. In the center of the trailer is a 
unit has glass bulls eyes set into the A panel in the rear of the trailer drop-leaf table which can be opened 
en crankcase and into the oil separating lifts up from the outside to furnish up for conference purposes. Sides of 
well to reveal the action that takes plenty of fresh air circulation for the trailer are lined with cushioned 
- a on rare’? place inside this sealed unit. this air-cooled unit. benches. 
umidra © 
mut forced convection 
en cooling unit for i a ey gabe re ve ” Paar oe i me % 7 if ase . en ‘ae mes i = iat e J wae ne ae pgs 3s + Nees 
ale commercial use, a re ae ss 
shown at left, is ; 
mounted at the rear ie Ss 
of the trailer and a es 
pet ready for full opera- Fd a 
tion. The parts dis- om a eee  Spapiaiasaie se “ j— 
F played below the 7 
se window illustrate 
the the simplicity of 
wn compressor con- 
as struction. ) 
usi- 
ilar 
va- 
‘ing 
any 
ible 
to 
3, a 
e. ' 
uch A Expansion valve power element 
per A | 
nth. when made of the best materials and 
" lectrical F : 
- a oe under close process control should function ; 
ers, outlet is available 
ed this Servel air as long as the rest of the system. It should ) 
ales 
last cooled compressor, , not have to be replaced. 


power the “Humi- ie 
; draft” coil unit Fram Expansion Valves, the danger of 

shown above, and power element leakage is practically elim- 
tail reduce temperature 
en taslite the tralier on tex ee inated because of the fewer number of 
ntly a hot day. joints and because of the way the joints are 
dis- ° , 
lied made permanently tight. For instance, the 
ved Dura-Fram power element itself has just 
ring three joints. 
ions 
play 

Furthermore, every Dura-Fram power 

ane element joint is silver brazed. No soft 
the 
ling Bulletin Gives Data on Use of Cold Plates solder is used anywhere in its construction 


mounted under the 
rear of the trailer, 
can be operated to 


Insulation Application 


CHICAGO — A four-page bulletin 
describing the new Bound-Batt in- 
Sulation for commercial and house- 
hold refrigerators, lockers, coolers, 
and other low temperature housings 
has been released by Dry-Zero Corp. 


The bulletin describes the prop- 
erties and advantages of the new 
material, lists the three forms in 
which it is available, and explains the 
methods of installing Bound-Batt, 
either in small quantities or in mass 
Production set-ups. 


Prescott Co. Adds Philco 


PRESCOTT, Ark.—Prescott Hard- 
Ware Co. here has added Philco 
refrigerators to its line of electrical 
appliances, 


Described In Booklet 


CHICAGO—A _ new eight-page 
catalog on its Zero Pads (cold plates) 
has just been issued by Peerless of 
America, Inc. In addition to illus- 
trating the design of the plates, 
which is claimed to eliminate tubing 
and the need for a vacuum, the 
catalog shows various types of in- 
stallations, and outlines applications 
in which the plates may be employed. 
Prices and a table showing standard 
fittings are included. Copies of the 
catalog (CP-10) are obtainable from 
the company. 


Tire Store To Sell Ranges 


MARION, S. C.—Tindal’s_ Tire 
Store, local appliance dealer, has 
taken on the Stewart-Warner range 
line. 


boat py yz S 
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When the power element is a permanent 


part of the valve, as it is with Detroit Dura- 


—nor any gaskets in its assembly. Dura- 
Fram power elements are permanently 


assembled with the valve. 


Superior power element design assures 
greater dependability in the valve but 
this is only one of the many advantages 
Dura-Fram valves offer. Write for Bulletin 


No. 190 for the full story on these units. 
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Repossessions 


—& Why 


OMMERCIAL refrigerator men 

“who ought to know” say 
that the trend toward com- 
plete unit commercial jobs, and 
particularly toward those self- 
contained cabinets which are 
equipped with hermetics, is here 
to stay. It is no fad. There 
are sound reasons behind it. 


To begin with, it centers 
responsibility for performance on 
one firm. Next, it permits the 
customer to deal with just 
one salesman—which he definitely 
likes. Third, it is claimed to be 
cheaper in the long run for the 
customer, because of the advantage 
it is claimed to effect in mainte- 
nance costs. (All of these points 
have been commented on in 
previous editorials.) 


Complete Units Have 
Higher Salvage Value 


But from the standpoint of the 
distributor, the manufacturer, and 
the finance company, there is an 
even more important reason why 
self-contained commercial jobs are 
favored. And that is: higher 
salvage value on repossessions. 


For years repossessed equipment 
has been the bugbear of the 
commercial refrigeration business. 
No inconsiderable portion of the 
value of a great many commercial 
refrigeration installations can be 
credited to the cost of estimating 
and engineering the job to fit 
the special requirements of the 
customer. 


Repossessed ‘Engineered’ Job 
Is Heavy Blow To Dealer 


All this cost washes down the 
drain when the customer can’t 
keep up his payments, and the 
equipment is repossessed. A fancy 
installation then becomes just so 
many used parts, with relatively 
poor salvage value. 


It would be as if every time 
an automobile dealer took a last 
year’s model in on trade, he’d 
have to drive out to the customer’s 
home with a truck, disassemble 
the used car, dump the parts in 
his truck, and then haul them out 


to a wrecking dump and sell them 
at what they would bring. 


The complete unit, on the other 
hand, can be brought back to the 
distributor’s showroom or ware- 
house intact, and sold again with 
only slight loss—if any. 


Public’s Deplorable New 
Attitude Toward Debt 


But are repossessions still a 
factor, what with “better times” 
and all? The reply is a definite 
“yes.” But why? 


Well, manufacturers, distribu- 
tors, and finance companies all 
unite on the answer—and a 
curiously disturbing one it is, too. 
It has to do with an apparent 
general moral break-down through- 
out the country. 


Too many people no longer see 
anything wrong in not paying 
their bills. 


Debts were formerly interlocked: 


with honor. It was a disgrace 
when the finance company backed 
up its wagon and took away your 
furniture. But not any more, it 
seems. 


Currently popular attitude is: 
“So what?” If a_ storekeeper 
can’t meet his payments on his 
refrigeration equipment, he is all 
too likely to shrug his shoulders, 
and say: “So what? So another 
company will come along and sell 
me a new outfit on time.” 


The most deplorable part about 
it is that he’s probably right. 
Someone else may come along 
and play sucker again. 


Wages-&-Hours Law Speeds 
Hermetic Development 


Where does the hermetic come 
into the picture? Well, for one 
thing, it is supposed to take up 
less room in the cabinet. This 
is a point which case manufac- 
turers have been crying for—and 
still are, despite current develop- 
ments along that line. 


Another point is that theoreti- 
cally it requires less service atten- 
tion after installation. This is 
no great problem where good 
independent service men are avail- 
able, but in spots where it is 
necessary for the distributor to 
have his own service organization, 
it sometimes is a factor. (Over- 
time charges under the Wages- 
and-Hours Act can be a real 
headache. ) 


Future for Open-Type 
Units Is Excellent 


It should not be inferred that 
the self-contained commercial in- 
stallation and the hermetic unit 
are getting anything like the bulk 
of the business today, or that 
they are going to push remote 
installations and open-type units 
off the distributor’s floor. 


There are advantages for 
these latter types, too—advan- 
tages which are well known, and 
which have resulted in_ their 
becoming standard practice for 
the industry. No doubt they will 
remain a dominant factor in the 
commercial refrigeration industry 
for a long time to come. 


But there is a trend discernible 
toward the complete unit—with so 
much engineering built into the 
original product that there is 
little left to do in the field—and 
it’s a trend which is no mere 
flash-in-the-pan. It looks as if 
it’s here to stay. 
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They'll Do It Every Time 
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MISS GLAMOOR, I 
WON'T BE HERE 
THIS AFTERNOON 
NOU MIGHT AS WELL. [== 
TAKE THE REST 4S 


Gor THE DAY OFF » 
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w 
The Fish Were 
a8 
Biting 
ISHING, according to reports 
from resorts and_ sporting 
goods stores, had a boom during 
the vacation season just closing. 
No doubt the war and _ the 
electioneering had something to 
do with it—the Urge to Get Away 
From It All has been terrific 


during the hectic weeks we have 
all been experiencing. 


And apparently the alert refrig- 
eration industry has, as_ usual, 
been able to capitalize upon a 
popular wave of interest. Summer 
cottages have been the recipients 
of more used refrigerators this 
year than in any comparable 
period, it is generally estimated. 


Low Prices on 1940 Models 
Reduced Trade-In Percentage 


Not only has the market 
for used refrigerators been good 
among owners and renters of 
summer spots, but “they say” it’s 
surprising how many sstill-good 
household refrigerators have been 
moved out of town homes into 
cottages. People have been taking 
advantage of 1940 prices to buy 
new refrigerators, and haven’t 
bothered about trade-ins, inasmuch 
as they had a place to put their 
old ones. ; 


This may be one cause for the 
fact that the trade-in percentage 
this year hasn’t risen as predicted. 


But to get back to fishing: 
Two tales—and they aren’t tall 
ones, either, for proof is available 
for each—bear repeating. One is 
that a new use has been found 
for refrigeration: to keep fishing 
worms fresh and frisky. Dig your 
worms, put ’em in a can, leave 
the can in a refrigerator until 
needed, and then, O boy! 


Why Quick-Frozen Shrimps 
Were So Popular 


The other tale: A small grocery 
store out in a relatively low- 
income section of an Illinois city 
was doing a rushing business in 
quick-frozen foods. This seemed 
surprising, in view of the fact 


that the quick-frozen products 
usually go best in the big-front- 
It was even more 


lawn district. 


surprising when it was learned 
that practically all of the quick- 
frozen products this little store 
was selling were packages of 
frosted shrimps. 


Visions of oilcloth-covered tables 
littered with shrimp cocktails out 
in this undershirt-and-corncob-pipe 
district haunted the frozen foods 
people until they investigated. 
It seems that this neighborhood 
had learned that freshwater fish 
really go for shrimps, and they 
were all being used as bait! 

Now you tell one. 


LETTERS 


Packaged Conditioner 
Gaining In Favor, 
Distributor Finds 


Times Appliance Co., Inc. 


Distributors 
353 Fourth Ave., New York, N. Y. 
Sept. 17, 1940 


Dear Mr. Taubeneck: 


Thank you for your refreshing 
letter giving me information in 
answer to my request. You may be 
interested in a short report regarding 
our experience in marketing portable 
summer air conditioners in New York 
this summer. 


We encountered the same general 
sales resistance as every other manu- 
facturing distributor, that is, that the 
public still thinks that the develop- 
ment of air conditioning is in its 
infancy and that prices are going to 
be radically reduced. This is due to 
the fact that the very extensive and 
complete engineering development of 
air conditioning has been behind the 
scenes; that is: the ducts have been 
in the walls and the machinery has 
been in the basement, on the roof, or 
hidden in another room. The public 
has felt air conditioning for many 
years but did not get much of a look 
at it until about five years ago when 
the first air cooled portable summer 
air conditioners were introduced. 


After five years of consistent effort 
by all of the companies, the public 
does not yet admit the value of these 
units. The first ones of the % hp. 
floor models sold for slightly over 
$400 each and appeared to be about 


.the same volume as a 5 or 6-cu. ft. 


refrigerator which sold at about $200. 
The public seems to feel that this 
Same size air conditioner should sell 
at about the same price as a refrig- 
erator. Of course, if they could have 
looked at the vast difference in the 
amount of material and workmanship 
which was inside of each of these 
units, they could see that the air 
conditioner had easily two or three 
times the material and workmanship 
in it that was in the electric refrig- 
erator. 

In order to satisfy the public’s 
desire for lower prices, you remember 
that the mechanical refrigerator 
manufacturers brought out 2 and 3-cu. 
ft. refrigerators which had a popular 
wave of selling for a few years but 


then stopped abruptly in sales when 
the public became educated at their 
own expense that these new units 
were too small. 

Similarly, in order to satisfy the 
public’s demand for a lower price on 
air conditioners, the companies have 
produced smaller capacity and lower 
priced units. While some of these 
are very small and have very limited 
capacity, they have the advantage 
over the small refrigerators in that 
they can be used in a group so that 
the aggregate amounts to most any 
total of tonnage that is desired. In 
other words, you probably would not 
want two or three small refrigerators 
scattered over your home in order to 
obtain the 6 or 8-cu. ft. capacity which 
is now accepted as the standard 
requirement for most homes but there 
is no objection to having several of 
these smaller sized air conditioners 
installed as this gives, in addition to 
the total desired, sometimes even 
better distribution than might be 
gotten out of one large unit. 


These lower priced units, however, 
are gradually educating the public on 
the value of packaged air conditioners. 
Despite the fact that some companies 
do not make all of the desired sizes, 
some of them have no direct current 
and some of them have no three-phase 
units, it appears there is easily a 
100% increase in sales volume in 
New York territory this year over 
last year. In fact, due to the fact 
that Westinghouse introduced a brand 
new 1940 line, our increase was con- 
siderably more than 100% over last 
year’s sales. 

We operate principally through a 
direct selling force of about thirty 
men with dealer operations in the 
outlying territories and we _ were 
successful in selling many “seeds” 
which should grow into a larger har- 
vest in the succeeding years. 


Some of the companies dealt almost 
exclusively through dealers but due 
to the still prevalent necessity of 
checking the application for the 
proper size unit for a room, it appears 
that there is considerable educational 
work necessary in the dealer field 
before they are fully competent to 
completely take care of installation. 


However, it should not be long 
before the packaged air conditioner 
catches the public fancy and affords 
a satisfactory increasing volume of 
sales through dealers or direct selling 
organizations. 


I believe that we did have the 
opportunity of meeting each other 
when I was with Peerless several 
years back, but I am looking forward 
to the pleasure of renewing the ac 
quaintance in the very near future. 

R. L. BARKER 


Lively & Timely, 
Readable & Entertaining 


Chas. Dallas Reach Co. 
Advertising 
6 E. 45th St., New York, N. Y: 
Sept. 9, 1940 
Dear Mr. Taubeneck: 

My best wishes for success in your 
new post. After the swell job youve 
done on the editorial side to produce 
a lively, timely sheet, I know you'll 
take your new responsibilities in you" 
stride. 

In my connection with Carrier CorP: 
I read many magazines in your field. 
Yours, I believe, is- most consistently 
readable and entertaining. 

James S. LitTLE 
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Distributor-Dealer Doings 
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No Summer Slump In 
Oklahoma Sales 


OKLAHOMA CITY, Okla.—Sales 
of electric refrigerators during June 
and July in the larger cities of the 
state totaled 3,383 units, an increase 
of 12% over the 3,001 sales in 
the same months last year, according 
to dealer reports to Oklahoma Gas 
& Electric Co. 


June sales amounted to 1,847 units, 
as compared with 1,489 last year; 
July sales were 1,536 units, against 
1,512 in 1939. 


In Oklahoma City itself, dealer 
sales totaled 1,295 units during the 
two months, an increase of 18% over 
the 1,092 units sold in June and July 
of 1939. June sales led the list, with 
729 units, as compared with 536 last 
year; July sales were 566 units, as 
compared with 556 in 1939. 


Auto Supply Firm To 
Distribute Crosley 


LITTLE ROCK, Ark.—The Wright 
Service Co., local automobile supply 
distributor, has been appointed dis- 
tributor of Crosley household appli- 
ances for the state of Arkansas. 


Preparatory to becoming distribu- 
tor of Crosley products, the Wright 
company completely remodeled its 
building so as to provide a modern 
display room for full lines of Crosley 
electric refrigerators, radios and 
radio-phonograph combinations, gas 
and electric ranges, and washers. 
This display room will be available 
to Crosley dealers for use in showing 
Crosley products to their own cus- 
tomers. 


J. E. Wright is president of the 
distributing company, and J. O. 
Mayhugh is secretary and treasurer. 


Wisconsin Dealers 
Play For a Day 


MILWAUKEE—tThe annual indus- 
try frolic and golf party of the 
Wisconsin Refrigeration & Appliance 
Association was held Sept. 18 at 
Merrill Hills Country club, Waukesha, 
with the entire day devoted to hav- 
ing a good time. 

Main events on the program were 
a softball game, a special warm-up 
golf session, and the golf tournament 
which was staged in the afternoon. 
A good fellowship dinner was held 
in the evening at which prizes for 
the various contests were awarded. 

General chairman for the event 
was W. H. Roth, president of Roth 
Appliance Distributors, Milwaukee. 
Other committee members’ were 
Frank Greusel, prizes and attend- 
ance; Jack Mehr and W. D. Baker, 
golf; Al Hass, baseball; Oscar Goel- 
zer and Gordon Ische, games and 
general entertainment. 


Winter Sales Theme 
Set In Cheyenne 


CHEYENNE, Wyo.—The theme, 
“Get Winter Help from Electricity,” 
was launched by appliance dealers 
here in mid-September with window 
displays in the autumn motif, tied-in 
with a full-page advertisement. Fea- 
tured are refrigeration, radios, lamps, 
washing machines, ranges, food 
mixers, toasters, and vacuum sweep- 
ers. Cooperating stores are _ the 
Forbes Music Co., C. H. Simpson & 
Son, Cheyenne Light, Fuel & Power 
Co., Todd’s, B. Davis Furniture Co., 
and Montgomery-Ward. 


“Mule Wagon’ Pulls 


Trade-In Business 


MEMPHIS, Tenn.—A clever eye- 
catcher which Wallace-Johnston Co., 
G-E dealership here, uses to call 
attention to its appliance line is a 
venerable old wagon, pulled by two 
mules and driven by a 90-year-old 
colored man around the streets of 
Memphis. On the flat bed of the 
wagon is a 14-year-old refrigerator, 
with a high-mounted sign reading 
“T’m on my way to trade for a 
1940 G-E refrigerator with Wallace- 
Johnston, on Union Ave.” 

Rattling through the downtown 
streets daily, the wagon display has 
been responsible:for scores of sales, 
according to the firm. 


Rural Sales Boom 


In TVA States 


WILSON DAM, Ala.—A ten-fold 
increase in sales of electrical appli- 
ances to farm families in the four 
states of Alabama, Georgia, Missis- 
sippi, and Tennessee during the past 
four years is reported by James F. 
Pope, director of the TVA. 

Sales to rural users in these four 
states totaled 15,800 appliances, 
valued at $7,071,000 in 1939, as com- 
pared with 2,712 units, valued at 
$775,000, in 1935, Mr. Pope reported. 
Use of electric refrigerators on the 
farms in these states has increased 
from about 20,000 in 1932 to 79,000 
in 1939, or about 300%, the TVA 
director said. Average increase for 
the U. S. as a whole during that 
period was about 117%, he declared. 

Today, Mr. Pope said, one in every 
eight farms in the area uses elec- 
tricity, as compared with one in 


Markets Are A ‘Market’ every 35 in 1935. 


For Electric Roasters 


ARKADELPHIA, Ark. — Selling 
electric roasters to meat markets is 
a new wrinkle in creative salesman- 
ship being used successfully by the 
appliance department of Lasker 
Furniture Co. here. The meat mar- 
kets use the roasters for cooking 
chickens, roasts, and hams, creating 
more business for the meat dealer— 
and Lasker’s appliance department. 


Celebrates 24th Year 
With New Store 


NEW HAVEN, Conn.—P. Rosen- 
berg & Son, General Electric dealer 
here, has celebrated its twenty-fourth 
year of activity in local merchandis- 
ing circles by opening a new and 
improved store at 252 Dixwell Ave. 


Real “Bargain Days’ 
For Appliance Buyers 


‘Two For One Price’ Sale 
On In Chicago 


CHICAGO—Logan Appliance Co., 
which operates four stores here, is 
stressing the old “two for the price 
of one” angle in a sale which fea- 
tures’ refrigerators, washers, oil 
heaters, gas ranges, and radios on a 
basis of any two articles for $109. 


Free Food Is Offered 
By Omaha Dealer 


OMAHA, Neb.—Giving away 56 
full-size food products with every 
purchase of a specified 6-foot refrig- 
erator increased sales by more than 
50% during a recent week for 
Allen Appliance Co., operator of 
three dealerships here. Food prod- 
ucts included such items as a ham, 
a pound of coffee, etc. 


‘Laundry Ensemble’ Is 
Washer Sales Booster 


PORTLAND, Ore. — A_ 16-piece 
laundry ensemble is being offered by 
Weisfeld & Goldberg here to promote 
sales of electric washers. 

Included in this bargain group are 
the washing machine itself, one 
50-foot cotton braid clothes line, 10 
packages of a nationally advertised 
washing powder, a galvanized 12- 
quart pail, a folding ironing board, 
a zigzag clothes dryer, and a 
package of clothes pins. 


Who’s Who Where 


Hibbard Joins Detroit 
Cutler-Hammer Staff 


DETROIT —R. L. Hibbard, for- 
merly of the Cutler-Hammer New 
York City office, has been appointed 
to the merchandising sales staff of 
the Detroit office. 


Coast Sales of Crosley 
Cars Under Codding 


CINCINNATI—C. C. Codding has 
been appointed West Coast manager 
for Crosley automobiles, with head- 
quarters in Los Angeles. 


Mr. Codding was director of the 
International Automobile Salon in 
the Chrysler building, and has been 


assistant to the president of the De 
Soto division of Chrysler Corp. 


Dopkins Heads Crosley 
New Jersey District 


CINCINNATI — Loyd Dopkins, 
widely known in the radio and appli- 
ance industry, has been appointed 
district sales manager of Crosley 
Corp. for New Jersey. 


Mr. Dopkins was district manager 
of the Detroit-Michigan Stove Co. 
for northern New Jersey prior to 
joining Crosley. Previous to that he 
was a member of the Kelvinator 
sales staff of Krich-Radisco, Inc., 
Newark distributor; sales manager 
for Berger Radio Sales Corp., New 
York City; and a district manager 
of Atwater Kent Mfg. Co., Philadel- 
phia. 
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Accessible Hex Wrench hold. 


Cap Stem and Handwheel 
may be removed as a unit. 


@ Radius in Forged Brass Cap 
fully supports Diaphragms 
when stem is in full open 
position. 


@ Raised Body Seat assuring 
ease of operation and posi- 
tive seal. 


@ Metal Seal of Cap, Dia- 
phragms and Body. 


‘ a 


EROTEST’S 


LEADERSHIP IN DESIGN 
AND CRAFTSMANSHIP! 


cyyoM: 


rue oncna. DIAPHRAGM PACKLESS 


<a 


@ Stainless Steel Spring recip- 
rocating movement of Hand- 


wheel. e 


@. Unrestricted Openings equal 
to inside diameter of Tubing. 


@ Rigidly attached with case * 


hardened Phillips Recessed 
Screws. 


@ Easy Grip Handwheel se- eo 


curely fastened to Stem. 


PITTSBURGH, PA. 


MALES. 


Positive Metal Seal when 
Stem is in full open position. 


4 Metal Diaphragms replace- 
able with valve under pres- 
sure. 


Pressure-tested metal-to- 
metal Backseat when Stem 
is in full open position. 


Replaceable flat composition 
seat insert. 


@ Heavy steel 4 Hole Mount- 
ing Flange, cadmium plated. 


T MANUFACTURING COMPANY 


Distribution 


20 Year 
Performance 


RES. YU, 5. PAT.OFF 


I. DU PONT DE NEMOURS & Co. ( 
The R. &H. Chemicals De _ 
Wilmington, Delaware 
District Sales Offices: Baltimore, Boston, Charlotte, 
Chicago, Cleveland, Kansas City, Newark, 
New York, Philadelphia, Pittsburgh, San Francisco 
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Recommended Pull-Down Conditions & Methods of 
Adjustment on a Modern Soda Fountain System 


Editor’s Note: This is the second the condensing unit suction valve If the evaporator is frosting back  -_- Evaporator 
part of an article prepared under wide sooner and thereby permit the excessively through the TRV20 valve, he [= 
the supervision of J. G. Praetz, condensing unit to operate at full the TEVF207 is open too far and the 5 i — — 
general service manager, Liquid capacity without overloading. adjustment should be turned clock- = 
Carbonic Corp., describing instal- During the initial pull-down with wise (looking at the adjustment end 
lation and adjustment procedure the water cooling and syrup rail of valve) to close the valve slightly. 
on present-day Liquid Carbonic sections dry, the condensing unit has Turning the adjusting stem clock- 
| soda fountains. only to remove the heat and lower wise on the TEVF207 Automatic ae a 
hl The News offers this informa- the temperature of the hold-over Products thermostatic expansion hw ‘ PA to 
tion to readers who are active in solution or plates, cool the lining and valve raises the super-heat and Exchanger ae 
installation and service work as interior, and reduce the air tempera- _ passes less refrigerant, while counter- sacar eee 
Glycerine or Oil. 


part of its program to bring to ture within the cooler box which clockwise decreases the super-heat, 


will be accomplished with rapidly passing more refrigerant. (Adjust- 


7/1 Water Cooling © 


readers all and any information 
that may be helpful to them. decreasing head pressure. ment on this valve is just opposite Phantom view of the “insides” of a Liquid Carbonic DX soda fountain, 
| The syrup rail and water cooling that of the Frigidaire TEV18 where showing details of the refrigeration system, and the valves and controi 
RECOMMENDED INITIAL evaporators will, of course, frost up. turning the adjusting nut clockwise methods used for various phases of the system. 
PULL-DOWN CONDITIONS FOR This will throttle or close off its opened the valve passing more refrig- - 
thermostatic expansion valve, lower- erant.) A %.¢ inch key wrench will 
a, SODA FOUNTAINS ing the back pressure and the head fit the adjusting stem. 
as It is recommended to the service pressure and result in the condensing The TRV20 should be set at ap- s f I, Ar kk 
a man that he start up the condensing unit pulling almost entirely on the proximately 3% so that ice will form Question  ] t e ee 
unit with both the soda fountain ice cream section, rapidly lowering oytside the TRV control bulb with 
water cooling section and the syrup the ice cream section temperature. the bulb clasp set in the horizontal 
rail dry in order to shorten the After the condensing unit has position. G P) BR 
initial pull-down on any cooler box operated this way for at least 2 The TEVF207 on the ice cream nswere | 
which has a water bath type cooling hours, most of this heat will have section evaporator should frost the 
section for the sweet and soda water been removed and then the adding  gsyction line just outside the evapora- .F. O. JORDAN, Registered Consulting Engineer, State of Michigan 


and a water type of syrup cooling of the water bath loads will not tor header plate. Only minor 
arrangement. result in as long a pull at high head changes should be made, if any, in 

The service man should permit the pressure during the removal of the the adjustment of these expansion Compressor Location 
condensing unit to operate on the sensible and latent heat in forming wvyalves over the factory setting and 


dry refrigeration coils of both these the ice in the water baths. no attempt should be made to re- P 

sections so that virtually the full In filling the water bath with  aqdjust ‘nen until the fountain has = Upstair s or D own 
capacity of the condensing unit will sweet water, do not fill too full be- attained normal operating conditions. 

be available to pull down the ice cause as ice forms on the evapora- A liquid indicator (liquid line sight Flushing, L. I. 

cream section hold-over solution or tor coils, the expansion of the water pjass) must be installed on each Editor: 

plates as the case may be, removing in freezing to ice will lift the level  jnstallation in the liquid line near This summer I have made several 


the heat from this latter section as of the water. Fill with sweet water the receiver on the condensing unit refrigeration installations in butcher 
well as the entire cooler box. to about the second block tin coil jn the vertical liquid line, for with- shops and a few in other kinds of 
Condensing unit should operate for from the top and when ice has yt the sight glass it will be virtually stores. Sometimes I have had a 
at least 2 hours and longer if possi- formed, the level will then just about impossible to determine whether or hard time deciding if the condensing 


kg ble before putting the water in the cover the top loop of the water not a job is short on refrigerant. unit should go in the basement, or 
ae syrup rail and water cooling sections. cooling coil. This sight glass will more than if I ought to put it right up in the 
ro Advantage of this method of pay for itself through facilitating the store with the refrigerator. 
starting up is that the head pressure ADJUSTMENTS locating and correction of trouble by Would you be so kind as to give 
a ae will be lowered much faster on the In general it will not be necessary the service man, and particularly me the pro and con of this? 


condensing unit and, consequently, to make any adjustments on the enable him to readily determine E. K. D. 
its capacity to remove heat main- expansion valves, as they are factory when he has sufficient refrigerant in P.S. Please cover the following 
tained at a maximum due to the _ set for 7° of super-heat at the bulb’ the system without the necessity of points: operating efficiency; leakage 
lower head pressure. This results location. In the water cooling sec- guessing or leaving an excessive of air, moisture, and refrigerant; 
in a faster initial pull-down on the _ tion, ice should form on all the coils overcharge in the condensing unit. circulation of air for condenser; 
entire cooler box. of the evaporator and build out A shortage of refrigerant will cause wear and tear of moving parts, 
It will also be possible to open about % inch beyond the TRV bulb. irregular operation of the expansion gathering of dust on _ condenser; 


that tend to clog the air spaces 
between the fins of the air cooled 
condenser. 

Difficulty of Servicing: This will 
depend upon the relative accessibility 
of the available location in the base- 
ment or upstairs. 

As a rule, however, there is more 
room around the basement location, 
hence the equipment generally will 
be more accessible in this location. 

Vibration: If the proper type of 
sound and vibration proof base is 
used there should be no trouble from 
this cause, regardless of the location 
chosen. 

This, of course, depends on the 
type and strength of the floor con- 
struction upon which the condensing 
unit is to be mounted. 

Incidentally, it always is a good 
idea to find out what the customer 
thinks. After all, it is his money, 
and the ‘‘customer is always right” 
—if you can’t talk him out of it. 


valves, which readjustment of the difficulty of servicing; and _ will © 


Ww 


\ sai valves will not correct. vibration cause refrigeration troubles. 
i ee | CRAMMED WITH FACTS THAT SELL When checking the flow through Answer: Since your questions seem 
mr 2 Tle. a liquid indicator, the condensing to cover the more likely problems 
ZERO P A DS = unit must be operating. If there is quite thoroughly, I will merely 

ae sufficient refrigerant in the system, answer them in order. 
. : ; the flow through the sight glass will Operating Efficiency: Since it gen- 
Write today for this book on be clear and colorless and there will erally is cooler in the basement, the 


be no apparent movement within the head pressure, hence the power bill, 

glass. If short of refrigerant, a usually will be lower if the refrig- 

flash gas or foaming refrigerant will erating unit is installed there, pro- 

show passing through the sight glass. vided, of course, that the condenser 
On all water cooled condensing is air cooled. 


NEW TUBELESS COLD PLATES! 


Write for 
full details 
today 


1 units, the water control valve should Naturally, it will make no differ- 
= OF A M F a H C A INC be adjusted to maintain approxi- ence to head pressure whether the 
" Tr ede cunece Genands Gieaaditl ies bans te o ¢ | mately 118-lb. head pressure. unit is in the basement or upstairs 

tf ¥~ oe foe On fountains on which an agitator if a water-cooled condenser is in- 


Branch Offices: New York, Los Angeles, Dallas. Export Div., Detroit 
motor is used the switch bulb should stalled. Of course we must remem- 


be located in a bulb well attached to’ ber that the high pressure drop 
the water cooling compartment tank through a long suction line will mean 
bottom inside the block tin coils, in reduced suction pressure at _ the 
order to obtain more frequent cycling crankcase of the compressor. 


of the agitator. Therefore, if the basement location 
D R Y Ke ESS The agitator switch is given a _ necessitates the use of a very long 
factory setting of 37° cut-out, which — suction line, the improved efficiency 


should not be lowered. This location resulting from the lower head pres- 
of the bulb at the bottom of the sure of the basement installation 
water bath gives decidedly better may be more than offset by the 
operation of the agitator compared reduced efficiency resulting from the 


You get it in WOLVERINE TUBING 


—Buy From Your Jobber— with the former location on the inlet low suction pressure at the com- 
to the block tin coil. pressor. Obviously, these considera- 
WOLVERINE TUBE CO. DETROIT tions must be weighed carefully. 
CONTROL FOR DX FIN TYPE Leakage of Air, Moisture, and 
EVAPORATOR IN BACK BAR Refrigerant: Since the basement in- 


If a DX fin type evaporator refrig- stallation generally will require a 
erated back bar base is connected greater number of fittings there 
to the same condensing unit as the naturally will be a greater possibility 
cooler box, a low pressure switch of leaks of all kinds with the base- 
will have to be used, connected in ment installation as a rule. 
parallel with the thermostatic switch Circulation of Air for Condenser: 
and set to be cut-in by the back bar. [If sufficient space is available in the 
This back bar must have a snap- basement, it is more than likely that 
action valve set on a defrosting cycle. the circulation of air will be better 

Set the low pressure switch about around the condenser with the base- 
2 Ibs. lower than the snap-action ment installation. 
valve cut-in but not lower than 32 Ibs. Wear and Tear of Moving Parts: 
If a salad unit is also on the same This factor should be the same in 
condensing unit, put a check valve’ either case, unless the head pressure 
in the suction line from the salad will be considerably higher in one 
unit so the back bar will cut in the location or another. In this case, 
low pressure switch. wear and tear certainly will tend to 

It is not advisable to connect a be higher in the location where head 


back bar and salad unit with the Pressure is the higher. 

cooler box, for much better and more Gathering of Dust on the Con- 
economical operation will be obtained denser: Obviously it will be rather 
by putting the cooler box on its own difficult to generalize very accurately 
condensing unit and using a second on this one. If the store is in a 
condensing unit on the salad and dusty part of town and if the doors 


, back bar together. and windows are left open a great 

Fa S U L p If Dole plate type evaporators are deal, upstairs may be the dustier. 
, _ 4 | used on the refrigerated back bar However, the basement generally 

Dp | (@) xX i D E [> 2 " . | base, a low pressure switch will not will be the dirtier as a rule. More- 


| be required and an A-P No. 235 over, basement dirt is more likely to 
| SPRV valve should be used to con- be of a damp and sticky nature, 


EACH CYLINDER /WD/V/DUALLY ANALYZED 
AGENTS FOR KINETIC‘S “FREON-12” trol the back bar temperature. and be full of lint and other materials 
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Some Defects in a System May Wrongly 
Indicate a Faulty Thermo Expansion Valve 


Moisture and Dirt in a System, or Incorrect Use 
Of a Drier, May Mislead Servicemen 


By Arch Black and Dean C. Seitz 


Editor’s Note: Three of the six 
major factors which may fool a 
service engineer into thinking that 
an expansion valve is defective 
when it isn’t, are discussed in this 
week’s instalment of the series on 
the servicing of counter ice cream 
freezers and other low tempera- 
ture equipment. The other three 
factors will be discussed in next 
week’s issue. 


There are six major factors which 
may fool a service engineer into 
thinking that an expansion valve is 
defective when it really is_ not. 
These factors are in order below. 


1. MOISTURE IN THE SYSTEM 


An infinitesimal amount of water 
in a refrigerating system is sufficient 
to be the cause of endless service, 
unless it is properly handled at once. 
If a system contains moisture, this 
moisture will travel with the refrig- 
erant, and finally reach the expansion 
valve. 

As the service engineers all know, 
on one side of the thermostatic 
expansion valve is high pressure 
liquid which is warm. On the other 
side of the valve is low pressure 
liquid which is cold. 

The dividing line between the high 
pressure warm liquid and the low 
pressure cold liquid is the needle of 
the expansion valve. Any moisture 
which passes through the expansion 
valve invariably freezes on the needle 
or seat. If the needle is just 
slightly open at the time, moisture 
will completely surround the needle 
and freeze the valve in the closed 
position, plugging any possible open- 
ing into the low side. 

When an expansion valve is frozen 
shut, it is obvious that no liquid 
will pass through it until the frozen 
moisture again is melted. During 
the period of time that the valve is 
frozen shut, the condensing unit will 
continue to run, but no new liquid 
refrigerant will pass through the 
valve. The suction pressure, there- 
fore, will drop and the head pressure 
will go up. This is because the low 
side is gradually being pumped out 
and all of the refrigerant is being 
placed in the receiver. 

It is quite easy to determine 
whether or not an automatic expan- 
sion valve is frozen shut, for the 
automatic valve always tries to hold 
a constant suction pressure. If the 
Service engineer notices that the 
pressure is gradually reducing on a 
system using an automatic expan- 
sion valve, he immediately knows 
that for some reason no _ liquid 
refrigerant is passing through the 
valve. The obvious answer is that 
the expansion valve is frozen. 

If the service engineer immediately 
pulls the switch on the condensing 
unit and allows the expansion valve 
to completely defrost, so that the 
water which is frozen on the needle 
will melt, he will then find that the 
expansion valve will operate satis- 
factorily for a few minutes. How- 
ever, it will quickly freeze again and 
repeat the above operation. 

When the above symptoms are 
Present, the service engineer can be 
positive that the system contains 
moisture. The ability of a service 
engineer to detect symptoms of 
moisture is an excellent measure of 
his competence. A poor mechanic 
will blame the expansion valve and 
continually change them. 

Strange as it may seem, the poor 
mechanic who continually changes 
7 expansion valve will finally 
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remove all the moisture from the 
system, for each time he takes out 
an expansion valve and replaces it 
with a new one, he has removed a 
small amount of moisture with the 
valve. If he changes the valve often 
enough, he will finally get the system 
to operate satisfactorily. Of course, 
this is a ridiculous method of remov- 
ing moisture from the system. 


It is not the purpose of this article 
to discuss the various merits of 
different refrigerant driers. How- 
ever, it should be pointed out that 
the two methods of handling a 
system which contains moisture are 
(1) the use of a drier approved by 
the condensing unit manufacturer or 
(2) the use of a liquid which can 
be added to a system to counteract 
the tendency of the water to freeze. 

Under this second classification, 
come liquids such as Ansul Chemical 
Co.’s “Ice-X’’ and anhydrous methyl 
alcohol. Before using any of these 
liquids, the service engineer should 
check with the condensing’ unit 
manufacturer to make certain that 
the material in question has been 
approved for use with their product. 

Before a refrigerant drier is placed 
in either the liquid line or the 
suction line, the entire soda fountain 
or ice cream freezer, as the case 
may be, should be warmed to room 
temperature so that any ice or mois- 
ture which may be frozen at the 
expansion valve or in the low side 
will be melted. 

Merely putting a drier on a system 
without warming it up is no 
insurance whatever that the moisture 
will be removed, for it is most likely 
that the moisture is frozen in the 
low-side coil, and may again come 
out into the suction line, melt, and 
repeat the difficulty. 

Many service engineers believe that 
the addition of a drier to a low 
temperature fixture is all that is 
necessary to eliminate the possibility 
of moisture. As was pointed out 
above this is far from true. The 
moisture must be in the liquid con- 
dition, that is, water, before the 
drier will be of any value. Also, do 
not expect a drier to remove mois- 
ture from a system in 15 or 20 
minutes. It always takes at least 
a day and sometimes much longer to 
remove all of the moisture from the 
system. It is extremely good prac- 
tice to have a drier installed on a 
system on the initial pull down. 

During the initial pull down of the 
system the refrigerant is above the 
freezing point for quite a long period 
of time. As the refrigerant passes 
through the drier when it is warm, 
there is an excellent chance of 
having all the moisture removed 
from the system during the first pull 
down. 

Moisture enters the refrigerating 
system in various ways. The most 
common way of permitting moisture 
to enter the system is in not 
exercising sufficient care when mak- 
ing the installation on a humid day. 
Possibly, the installation mechanic 
did not use dehydrated tubing to 
make the runs of liquid line and 
suction line. Possibly, the service 
engineer in installing or removing 
his gauges, has opened the suction 
side of the system when the pres- 
sure was slightly under atmospheric. 

One manufacturer has reported a 
case of carelessness which was 
directly responsible for very expen- 
Sive service on a_ soda fountain 
installation. On the instance in ques- 
tion, it was necessary to change one 
of the thermostatic expansion valves 
on a soda fountain installation. 

The service engineer who had 
been hired to perform the operation 
started properly by pumping down 
the job and balancing the job at 
just a fraction over atmospheric. 
There was only one thing that he 
forgot. This was that the soda 
fountain was cold. He removed the 
expansion valve, but failed to cap 
the suction connection with a dead 
head cap while he was making 
arrangements to put on the new 
valve. He forgot that the suction 
connection, which he had broken, 
was cold and that condensation 
would form on the inside of the 
tubing the very instant he allowed 


the tubing to be exposed to the 
atmosphere. 


It is impossible to exercise too 
much care in changing any fittings 
on a low temrerature installation 
while it is cold. First, the fittings 
must be wiped perfectly dry before 
the service engineer attempts chang- 
ing anything. This does not simply 
mean a slap and a dash with a dry 
cloth. It means carefully drying 
each crack and crevice of the valve 
together with the flare nut. 

Then the joint should be broken 
and immediately the deadhead cap 
should be placed over the broken 
connection. Never allow a cold line 
to be exposed to the atmosphere for 
more than five seconds. Condensa- 
tion of atmospheric moisture occurs 
almost instantly and unfortunately it 
will take place in the evaporator. 

The service engineer found that 
after he had changed the expansion 
valve, which incidentally had a 
plugged screen, that he was troubled 
with a bad case of moisture in the 
system. He couldn’t understand how 
this was possible, for there was no 
moisture in the system before he 
changed the valve and he knew that 
he had placed a clean, dry valve on 
the job. He had thoroughly for- 
gotten one of the basic principles 
of changing a thermostatic expansion 
valve on a cold system. 


2. DIRT IN THE SYSTEM 


The second point in importance 
which will fool a service engineer 
into thinking that the expansion 
valve is defective when it really is 
not, is dirt in the system. Dirt 
usually consists of small chips or 
filings which enter the suction and 
liquid lines when the _ installation 
mechanic cuts the tubing. Most 
mechanics realize the danger of get- 
ting these chips and filings into the 
system, but it was surprising to 
some soda fountain manufacturers 
to find an appreciable accumulation 
in some valves returned to them. 

The average installation engineer 
cuts this tubing with a_ tubing 
cutter. He then files or cuts with 
his knife the edges to make them 
perfectly smooth. If any of these 
small filings or knife cuttings fall 
into the tubing itself, they are a 
potential source of trouble and will 
either plug up the screen of the 
expansion valve or get through this 
Screen and scratch the needle and 
the seat of the expansion valve. 

It is impossible to exercise too 
much care in running the lines. 
Manufacturers report that they have 
found drops of solder in expansion 
valve strainers. This merely meant 
that too much solder had been used 
in making a sweat joint. 


3. MISUSE OF A DRIER 


Somewhat similar to the trouble 
described above entitled “Dirt in the 
System” is the use of a drier con- 
taining an appreciable amount of 
powdery material. This powder in- 
variably gets through the felt pad 
in the ‘drier. Since it will not be 
caught by the strainer on _ the 
expansion valve, it usually reaches 
the seat of the expansion valve. 
Here it combines with a_ small 
amount of moisture and cakes on the 
needle or seat. 

The obvious difficulty was caused 
by either one of two things. First, 
either the drier was not properly 
filled, that is, some powder was 
placed in the drier by handling it 
roughly during filling; or second, the 
drier was on the system too long. 

The symptoms which show up 
with dirt under an expansion valve 
needle or calcium chloride caked on 
the needle, are exactly the same as 
those of a leaky expansion valve. 
The expansion valve itself is blamed 
for the trouble, although actually it 
has nothing whatever to do with it. 
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attention-getting display of produce . OPEN for 
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open bulky doors OPEN for easy handling and 
selection . . . OPEN FOR BUSINESS! OPEN so 
that grocers are’ eager to install one. OPEN a new 
field for profits by selling the Crispetera. 


REFRIGERATORS 


NORTH KANSAS CITY, MO. 


Write today for details and open territories. 


ACE HARD RUBBER EQUIPMENT 


is Preberred 


--Because Doors, Rails, Jambs, Glazing Strips are 
made in a complete range of standard sizes. 


--Because Ace Hard Rubber is vermin proof, cannot 
absorb germs of infection, easily cleaned, has 
great strength, fine finish, better appearance. 


As a result the patented ‘‘Loxit’’ Door assemblies 
have been adopted by many leading cabinet manu- 
facturers as standard equipment for these and 
other reasons. 


Ask us to submit our catalog giving complete 
specifications. 


AMERICAN HARD RUBBER CO., 11 MERCER ST., NEW YORK, N. Y. 
Akron, Ohio ... 111 West Washington Street, Chicago, Illinois 


FOR REFRIGERATED DISPLAY CABINETS 


EITHER WAY YOU GET 
_ SUPER SERVICE 


. FROM OUR BIG CATALOG 
. FROM OUR 12 BRANCHES 


No matter whether 
you order ‘‘in 
person” or from 
our complete 
catalog, you get 
the same careful, 
“individual” 


attention. 
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‘Use CHICAGO SEALS 


i. 
©. "for seal replacements 


CONDENSING 
UNITS 


Precision built for 
efficient operation. 


GALE PRODUCTS 
1635 Monmouth Blvd. Galesburg, Ml. 


For Information on Motors 
FOR ALL TYPES OF 
Air Conditioning and 


Refrigeration Equipment 
WRITE TO anao38-1M4 


Wagner Electric Corporation 


6441 PLYMOUTH AVE ST. LOUIS, MO 


Well Water Supplements Direct Expansion 
Units In System Using Mixed Air Streams 


MINNEAPOLIS—The mixing of a 
stream of mechanically refrigerated 
air with a stream of water cooled air 
in a high velocity grille, the water 
cooled air doing most of the sensible 
cooling and the mechanical refrig- 
eration doing most of the latent cool- 
ing, distinguishes the summer con- 
ditioning system at the Anderson 
China Shop here. 

Six thousand c.f.m. of conditioned 
air are supplied through this system 
to cool a space approximately 54,000 
cubic feet in size, one third of the 
air volume being cooled mechanically 
and two thirds by water. 

Only the main selling area of this 
china shop, comprising some 32,000 
cu. ft. in front of the building, 


and 5" 


IMPE RIAL 


@ The new Imperial Flaring 
Tool with slip-on yoke, pro- 
vides ease and speed of 
operation never before at- 
tained in a flaring tool. 

The yoke is made so that 
it can be slipped on over the 
bar without twisting or turn- 
ing. The inside edges of the 

oke are slotted so that once 
in position a slight turn holds 
it in place on the bar. Yokes 


No. 195-F Beaporial Flaring Tool, flares 1/4", %", 


Yas can SPEED UP your flaring! 


are made of forged steel. 

An additional advantage of 
this tool is the construction 
of the bottom of the yoke, 
which permits flares to be 
made where there is little 
space between nut and the 
end of tubing. Fin tubing 
hice, offers this prob- 


“Flares soft copper, brass or 
aluminum tubing. 
¥%", ’ yA" 
$4.25 


O. D. tubing. Price CS ati th AES 
Also available for all other sizes of tubing. 


THE IMPERIAL BRASS MFG. CO., 565 S. Racine Ave., Chicago, Ill. 
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Instantaneous Water Coolers 
Disseminator Pans 


LARKIN COILS, INC., 519 


Patented CROSS-FIN COILS Bare Tube Coils 
Steel and Copper Vacuum Plate Coils 


Refrigeration 
Products 


@ Makes sales you couldn’t 
the basis of customer satisfaction. Sell: 


Humi-Temp Forced Convection Units 
Heat Exchangers 


See your jobber or write today for new catalog 


Memorial Drive, S. E., Atlanta, Ga. 


THE TORRINGTON MANUFACTURING CO pos TORRINGTON, cOMNECICT 


Nothing but the best will 


Canadian distributor: 
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Refrigeration Supplies Co., 
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satisfy the most discriminating buyers 
on earth—the American Public. 
Standardize on “Chieftain.” 


TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 


Ontario 


Ltd., London, 


- B f the exclusive 
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RECOMMENDED AND SOLD 
BY LEADING JOBBERS 


Bs SIMPLE TO INSTALL 


Available In 2-3-4 Keg Sizes. 


Equipment. 
Walk-In T Pre-Coolers And 


ype 
Bottled Beverage Coolers. 
INQUIRE TODAY! 


FOGE 


BAR-BOY - - - DIRECT DRAW BEER SYSTEMS 
BUILT RIGHT - - PRICED RIGHT 


Ice Water Faucet Standard On All Models. 
Bottle Compartment And Ice-Maker Optional 


Full Line Of Beer py Including 
Dry-Storage 


- REFRIGERATOR CO 
i6‘’ & Vine Sts.,Ph 


receives the combined cooling di- 
rectly, and rear of the shop and 
offices in the rear balcony have 
outlets from the water cooled air 
ducts alone. 

Originally the shop was cooled by 
mechanical refrigeration alone. En- 
largement of the. shop _ followed. 
with the enlargement a source of 
artesian water was made available. 
The owners did not wish to discard 
the original system, and the present 
combined cooling system was devised 
to make use of the_ existent 
mechanical cooling supplemented 
with water cooling. 

The unit handling the water cool- 
ing is a 4,000 c.f.m. capacity G-E 
located in the balcony covering the 
rear third of the shop, and serves 
the balcony and the space immedi- 
ately below. 

Mechanical cooling is obtained 
from a 3-hp. G-E condensing unit in 
the basement serving two 1,000 c.f.m. 
coolers located in the balcony directly 
adjacent to the grilles feeding the 
combined air into the front shop 
area. 

These grilles supply 3,600 c.f.m. of 
mixed air. Of this volume, the 
2,000 c.f.m. of mechanically cooled 
air is depended upon to bear the 
latent cooling burden, the supple- 
mental water cooled volume helping 
to sustain the sensible cooling job. 

The control system for this instal- 
lation is of a standard type using 
electric thermostats, according to 
R. W. Evans, who designed the 
system for Sutherland Air Condition- 
ing Corp., former G-E distributor 
here. Mr. Evans is now associated 
with Conditioned Air Equipment 
Corp., present G-E distributor. 


Layout of ‘Combined’ Cooling System 


Th — saliaeod 
r _ 1,000 «.f.m. G-E | 
Conditioner connected 
to 3-hp. condensing 2] | 1,800 
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The above floor plan of the ie ‘ 
Anderson China Shop at Minne- = & : 
apolis shows how two G-E direct als , Cy 
expansion conditions each having 
1,000 c.f.m. capacity aid the 4,000 dis 
c.f.m. well water conditioner in D 
cooling the firm’s showroom. “ 
Interconnecting ductwork per- 
If it’s a 


mits two streams of air to be 
mixed at high velocity grilles 
shown at right. 


Other rooms in the building 
are cooled by the well water 
system only. 


Canadian Drug Store 
System Uses Re-Set 
Temperature Control 


ST. JOHN, N. B., Canada—Air 
conditioning has been installed in the 
C. A. Robbins drug store here as 
part of a modernization program 
which also included new commer- 
cial refrigeration equipment and 
“electric eye’’ automatic front doors. 
The installation was made by the 
Engineering Installations, Ltd. of 
Montreal and the James Robertson 
Co., of this city. The work was in 
charge of J. M. Brown. 


The system extends to the drug 
store space, restaurant, soda bar, 
offices, kitchen, stock room, and 
comfort rooms. The temperature is 
controlled by an automatic re-setting 
thermostat which adjusts inside tem- 
perature to changes in _ outside 
weather conditions. 


In the basement of the Robbins 
store is a walk-in refrigerator used 
for storing garbage so that odors 
and bacteria are eliminated while the 
garbage awaits removal to the local 
incinerator. 

Salads, a specialty at the Robbins 
restaurant, are kept on a refrigerated 
display counter. 


Cooling Makes Desert Hotel 
‘Resort’ for Travelers 


BASRAH, Iraq —Installation of 
complete air conditioning in the guest 
rooms of the Shatt El-Arab offers 
weary plane, ship, and motor car 
travelers welcome relief from desert 
heat of 110° F. and oppressive hu- 
midity. Located in ancient Mesopo- 
tamia in the shadows of the ruins of 
ancient Babylon, the hotel has gained 
fame as a week-end “resort” for 
motor guests from all parts of the 
country. 

In addition to 45 room coolers used 
in the guest rooms, the hotel has a 
5-ton conditioner in the bar, and a 
3-ton unit has been installed in the 
lounge. 


N. Y. Council To Discuss 
Air Raid Shelters 


BUFFALO—The question of venti- 
lation for air raid shelters which may 
be constructed in this country as a 
part of the national defense program 
will be raised at the Oct. 17 meeting 
of the Air Conditioning Council of 
Western New York in the University 
Club, reports Walter P. Davis, 
executive secretary. 


Physicians Supply Names of Hay Fever 


Victims To Aid Room Cooler Campaign 


LOS ANGELES — Contacting doc- 
tors for the names of hay fever 
sufferers and installing Philco-York 
conditioners in the patient’s home for 
a seven-day trial period, with only 
a nominal rental fee, is the method 
used in marketing room coolers by 
Listenwalter & Gough, Inc. here. 
Doug Roesch, in charge of the com- 
pany’s air conditioning department, 
reports that so long as California 
has cool summer nights, the company 
must concentrate on hay fever victims 
for business. 

A recent check up with dealers in 
the territory covering most of the 
southern part of the state, most of 
whom are regular Philco radio and 
refrigerator dealers, showed prac- 
tically no floor traffic on air condi- 
tioning units. 

According to Mr. Roesch, the plan 
of approaching physicians is working 
out well, with about 75% of the 
doctors supplying names of hay 
fever patients. In perhaps half of 
these cases the doctor permitted the 
use of his name in making the 
contact. In four cases units were 


installed on the direct recommenda- 
tion of the physicians, and the doctors 
were billed for the equipment. 
Under a direct-mail plan developed 
by Listenwalter & Gough, the dealers 
supply stamps and stationery, and 
the distributor supplies the lists and 
labor. The finished letters are 
returned to the dealer for release 
during periods of hot weather. 


A high turnover of retail salesmen 
is still a problem in marketing room 
coolers, Mr. Roesch says. Because 
the approach is_ to_ professional 
people it is necessary to hire a high 
type man, and pay a relatively high 
commission. This is satisfactory dur- | 
ing periods of hot weather, but 
during a cold spell the salesmen drop 
out, making it necessary to find and | 
train new salesmen. 


Jewelry Installs Cooling 


DALLAS, Tex. — Summer and. 
winter air conditioning has been 
provided in the new store of the 
Linz Bros. Jewelry Co. 
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ROTARY SEAL 


Replacement Unit 
It will last! 


Rotary Seal Co., Chicago, Ill. 


DEPENDABLE 
COILS--UNITS 


TRADE MARK 


Hardy-MAYFLOWER 


commercial compressors 
are Efficient, Sturdy 
and Reliable 


Hardy Manufacturing Co., Inc. 
126 Davis Ave., Dayton, Ohio. 


SPORLAN 
‘vr VALVES 


Mueller Brass Co. 


LITTLE GIANT 


Cuts Power Costs 
Watch for our Announcement 


WATER 
COOLING 


EVAPORATORS 


COMPLETELY INSULATED 


-TRENTON CO. 


TRENTON, N. J- 


Dealers 
Wanted for 
Midwestern 

and Southern 
States 


CAMPBELL REFRIGERATOR CO. 
Milwaukee, Wis. 


FREE! 16 pages of — 
practical information 


ye, lite a 


General Offices Waterbury Conn 
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Condensing Units for every 
commercial refrigeration 
and air conditioning re- 
quirement .. . Also 
packaged air conditioners. 


CURTIS 


REFRIGERATION 


Curtis Refrigerating Machine Co. 


Division of Curtis Manufacturing Co. 
1912 Kienlen Ave., St. Louis, Mo. 


Established 
1854 


National J-ock Go. 


‘Rockford, ]HMinois . 


Commercial and Domestic 


REFRIGERATOR 
HARDWARE 


The Most Accurate Control 


Pal [De Valve for Small 


Capacity Systems 


The ‘‘TK’’ Thermo Valve 


Alco Valve Co., St. Louis, Mo. 


SOLD ONLY 
THROUGH DEALERS 
Give Extra Profits— 

Certain Repeat 
Business— 
Send Today for 
All the Facts 


Add to Your Product the 


Reputation of 


PENN Controls 


Write for Catalog 
PENN ELECTRIC SWITCH CO. 


GOSHEN, INDIANA 


We Manufacture Only 
Food Storage Lockers 


Our entire time is devoted to the 

manufacture, research and development 

of lockers. Write for particulars. 
Master Refrigerated Locker Systems, Inc. 
121 Main St. Sioux City, lowa 


200,000 Masterbuilt Lockers In Use 


merase Faster reOUee. 
It Cools Faster! 


IDEAL SPEED COOLER 


Ideal Beer C Cooler Co. 
2953 Easton Ave., St. Louis, Mo. 


BUNDY TUBING 


DETROIT 


Model 153 
ater-cooled 
Machine 
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Two ‘41 Models In 
M-W Fall Lineup 


(Concluded from Page 1, Column 5) 

the refrigeration field. As a result, 
the Montgomery-Ward action may 
merit watching for its possible influ- 
ence on future sales trends. 

First of the Ward 1941 models is 
a special model No. 671 in the deluxe 
series, a 6.2-cu. ft. unit carrying 
what is said to be a regular 1941 
price of $119.95, but advertised dur- 
ing the September sales at a special 
price of $114.68. This model has a 
sealed unit and includes such equip- 
ment as interior light, glass food 
froster compartment, rubber ice cube 
trays, adjustable glass top food 
freshener drawer, and a tilt-front 
vegetable compartment in the base. 

Also being shown is model No. 651 
in the special series, a 6.2-cu. ft. 
refrigerator priced at $88.95. This 
model also has a sealed unit, auto- 
matic defroster, and freezer door. 

Three additional 1941 models, it 
is reported, will be released for sale 
shortly. The complete 1941 line, 
however, is not scheduled for pres- 
entation until January, it is said. 

“Enjoy next year’s. refrigerator 
now!” is the advertising theme which 
Montgomery-Ward is using to pro- 
mote interest in September sales of 
the two models. Cabinets of the 
units are smartly styled. 

Although the company tried out 
the advance-season selling plan last 
year-in a limited way, this is its first 
large-scale employment of the meth- 
od. One explanation of the strategy, 
it is believed, is that the price cut 
on this year’s models to meet indus- 
try competition resulted in increased 
sales of lower-priced models, so that 
stocks of these models ran low in 
advance of expectations. 

Meanwhile, according to this view, 
1941 plans were under way, and 
rather than continue turning out the 
1940 models—some of which were 
equipped with open-type' units— 
Montgomery-Ward determined to re- 
lease the 1941 models in these price 
ranges. 


Dealers Are Warned of 
Premium Deal Dangers 


(Concluded from Page 1, Column 4) 

Sive trade-ins, excessive credit terms, 
and other devices to give trade a 
shot in the arm, the premium now 
raises its ugly head,” the bulletin 
states. 

“Down in New Orleans, one store 
offered a 50-piece set of silverware 
or a congoleum rug with each 
Frigidaire. A few days later their 
competitor offered a five-piece tubular 
chrome base porcelain top breakfast 
set with a General Electric. The 
next step in that town must be 
offering a refrigerator free with 
each set of furniture.” 

Warning dealer-members not to be 
“suckered” into “this kind of free- 
for-all competition” by some sales- 
man’s “siren song,” the _ bulletin 
recalls that the association’s ban. on 
combination offers, unless approved 
by its secretary, has proved profitable 
to all retailers in the group. 


THE COLD CANVASS 


(Concluded from Page 1, Column 1) 

make.’ To various others, as parts 
manufacturers, he said, ‘This is what 
I want. Can you supply it? We are 
going to do the experimental work. 
But if you can produce what we 
need, you can have the business.’ 


“He got the name through a prize 
contest. The minute he got hold of 
‘Frigidaire’ he knew that was right. 
It was so good it was almost a 
disadvantage; people came to use the 
word for any domestic-size electric 
refrigerator. 


“Mr. Durant had put his own 
funds into the development of the 
electric refrigerator business before 
he sold it to General Motors. At a 
meeting of General Motors executives 
he shrewdly predicted this baby 
enterprise someday would be earning 
enough to pay all our salaries. 


“In Frigidaire he gave the corpo- 
ration the nucleus of a great industry. 
I don’t think any of us realized what 
a magnificent thing he was doing. 
We did not then realize the great 
potentialities of Frigidaire.” 


CLASSIFIED 
ADVERTISING 


cylinder Frigidaire units complete with 
pressure switch—$17.50 each, f.o.b. Phila- 
delphia. Each unit crated and fully 
guaranteed. ASSOCIATED REFRIGER- 
ATOR, PLANT, INC., 3028 W. Hunting 
Park Ave., Philadelphia, Pa. 


RATES: Fifty words or less in 6-point 
light-face type only, one insertion, $2.00, 
additional words, four cents each. Three 
consecutive insertions, $5.00, additional 
words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, 5229 Cass 
Ave., Detroit, Mich. 


POSITIONS WANTED 


ENGINEER, young, intelligent, experi- 
enced, also ITI graduate. Wants position 
in tropics. South America preferred. 
Also some experience in mine ventilation 
and construction work. Box No. 1259, Air 
Conditioning & Refrigeration News. 


WANTED, by a man with 15 years’ 
experience, a change in positions. Six 
years with prominent’ university as 
maintenance and installation man. Still 
employed but wants an opening that will 
appreciate hard and good work. Graduate 
of two trade schools. Member R.S.E.S. 
Have the best of references. Box No. 


1265, Air Conditioning & Refrigeration o— 


News. 


POSITIONS AVAILABLE 


REFRIGERATION SALES Engineer—who 
has demonstrated sales ability and broad 
knowledge of commercial application 
engineering, for permanent position with 
reputable national manufacturer enlarging 
its business. Type of man wanted has a 
job but is interested in a real opportunity. 
Application will be treated confidentially 
and employer’s organization is aware of 
this ad. Here is a real opportunity for 
the right man. State detailed qualifica- 
tions and experience. Salary open. Box 
No. 1260, Air Conditioning & Refrigeration 
News. 


AN EXCEPTIONAL Opportunity for a 
commercial refrigeration sales engineer is 
offered by a distributor for a nationally 
known manufacturer. Location New Eng- 
land. Write fully about yourself and 
your ability to design, estimate and sell 
this class of installation. Box No. 1267, 
Air Conditioning & Refrigeration News. 


SALESMAN: Aggressive commercial sales- 
man or sales engineer to sell Carrier 
refrigeration and air conditioning, Koch 
refrigerators and display fixtures, Temp- 
rite beer systems and Taylor freezers. 
Exclusive franchise on all equipment sold. 
A money making proposition to ambitious 
salesman with ability. All inquiries con- 
fidential. Write full details—MARTIN 
ENGINEERING COMPANY—2124 _ Ash- 
land Avenue, Toledo, Ohio. 


FRANCHISES AVAILABLE 


SEND FOR PRICES and literature on 
the General 1940 all streamlined refriger- 
ator display case line. Over 40 years 
experience manufacturing good commer- 
cial refrigerators. On a comparative price 
test with other makes of equal specifica- 
tions, prices are lowest in the country. 
GENERAL REFRIGERATOR & STORE 
FIXTURE CO., 5th & Bainbridge Sts., 
Philadelphia, Pa. 


SALESMEN to sell Ehrlich refrigerator 
display cases, walk-in coolers, reach-in 
refrigerators, refrigerating units, to meat 
markets, grocers, taverns, etc. Financing 
arrangements to help sell. Some good 
territories open. Write Dept. A for full 
information or see EHRLICH REFRIG- 
ERATOR MFG. CO., St. Joseph, Mo. 


EQUIPMENT FOR SALE 


KEROSENE REFRIGERATORS. Late 
models brand new. Close out of a quan- 
tity of national manufactured kerosene 
operated refrigerators. They are in 
original crates, ready for shipment. Prices 
on request. There is a great demand for 
this type of refrigerator in rural dis- 
tricts, both domestic and foreign. Act 
at once. Write Box No. 1266, Air Condi- 
tioning & Refrigeration News. 


BRAND NEW Westinghouse one ton low- 
sides complete with fans, coils, expansion 
valves, manual controls, heat exchanger, 
and cabinet $32.50 each. Brand new 
General Electric % H.P. and 1 H.P. high- 
sides also available. Write for details. 
ASSOCIATED REFRIGERATOR PLANT, 
INC., 3028 W. Hunting Park Ave., 
Philadelphia, Pa. 


USED COMPRESSOR Close-out—Frigid- 
aire, Servel, Kelvinator. 1 HP compres- 
sors complete with motors $23.50 each. 
1% HP compressors complete: with motors 
$19.50 each. % HP compressors complete 
with motors $15.00 each. With little over- 
hauling, above units can be put in perfect 
working condition. ATLANTIC REFRIG- 
ERATION CO., 1611 Bedford Avenue, 
Brooklyn, N. Y. Telephone Slocum 6-4600. 


DEALERS! SERVICEMEN! Export Buy- 
ers! Get in touch with us for every 
make of used refrigerator at low prices. 
Our refrigerators are sold “AS _ IS,” 
exactly as received. We sell Frigidaire, 
General Electric, Westinghouse, Kelvin- 
ator, Electrolux, Crosley, Norge, Coldspot, 
Leonard, Hotpoint, Stewart-Warner, Spar- 
ton, Copeland, Trucold, Gibson, Majestic, 
Grunow, Apex, Universal, Mayflower. 
PILGRIM REFRIGERATION CO., 45-33 
50th Street, Woodside, Long Island, N. Y. 


BRAND NEW air cooled High Sides at 
exceptionally low prices. These condens- 
ing units are complete, ready to be 
plugged in. They are made up with all 
new parts; General Electric or Frigidaire 
Compressor, General Electric or Delco 
Motor, heavy duty condenser, heavy base, 
receiver, valves, etc.; charged with Methyl 
or “Freon.” They are available in %-%4 
and % H.P. GENERAL REFRIGER- 
ATORS CORPORATION, 518 East 20th 


Street, New York, N. Y. 

AVAILABLE: Overhauled % H.P. twin 
‘ Fis 2 7 ore _ 
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SURPLUS DETROIT Expansion Valves— 
Manufacturers stock stainless steel 
spacers—current dated Detroit valves— 
methyl or “Freon’’—standard back pres- 
sures—674 $5.25 each—678s $5.75—also 674 
or 673 SO: Detroit valves with Bakelite 
spacers $2.00 each—%” Riley water valves 
$4.25 each—cash or C.O.D. Orders filled 
in order received. REFRIGERATION 
PARTS CoO., 3133 Prospect Ave., Cleveland, 
Ohio. 


BRAND NEW Ranco high pressure cut 
out controls, stainless steel case, outside 
calibration for any refrigerant setting. 
AC-110-220 volts, 1% HP. Value $4.93 net 
price, our price $2.25 each. In lots 5, 
$2.00; in lots 10, $1.75. Fully guaranteed. 
Subject to prior sale. C.O.D. or S/D bill 
of lading. R & R REFRIGERATION 
JOBBERS, 508 Morris Ave., Bronx, N. Y. 


FRIGIDAIRE compressor bargains. 1 hp. 
Frigidaire ‘“C’’ compressor units—$15.00 
without motors—$38.50 complete. % hp. 
Frigidaire “N”  units—$10.00 without 
motors—$23.00 complete. % hp. Frigidaire 
“K” units—air cooled—$17.50 complete. 
10% discount in lots of six. Wanted 
single phase, two phase, three phase, and 
D.C. motors. EASTERN SALVAGE COM- 
PANY, 208 Lafayette St., New York City. 


REPAIR SERVICE 


FREE HERMETIC CATALOG complete 
with prices on refrigerator units, rebuild- 
ing and exchange service. General Elec- 
tric, Westinghouse, Majestic, Frigidaire 
and a complete stock of Grunow com- 
pressors and parts. Immediate shipment. 
For your copy. specify catalog A. 
SERVICE PARTS COMPANY, 1101-3 
North 24th Avenue, Melrose Park, Illinois. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATOPY, 1793 Lake- 
view Road, Cleveland, Ohio, 


COMMERCIAL AND DOMESTIC controls 
reconditioned like new at a small cost. 
All work guaranteed for one year. We 
also repair all types of relays with 
same guarantee. UNITED REPAIR 
SERVICE, 342 West 70th St., New York, 
N. Y., TRafalgar 4-2557-8. 


PATENTS 


HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER, (ASRE). 
Patent Attorney, 342 Madison Avenue, 
New York City. 


COLD! 


Por nearly 40 Years Puro has specialized in drinking 
water equipment. 
drinking water—no other offers the advantage of 
a self contained purifier—a sales point that means 
profit to dealers everywhere. 
information about our UR line for all purposes. 


ELECTRIC WATER COOLERS 


Puro Filter Corp. of America, 440 Lafayette St., New York. 


-and PURIFIED 


Many water coolers supply cold 


Write for complete 


white 
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MINNEAPOLIS. HONEYWELL REGULATOR COMPANY % 
2807 FOURTH weave sours. MINNEAPOLIS MINWESOTA 


CAWAOIAN PLANT TORONTO [UROPEAN Plant 


Eight Series 40 Polartron Advantages 


Fewer Models te Stockh de Minimem Free Service de “Costing Control” on Cat Out or Cot te we Me Start Cycing 
He Poiartron Equipped Compressors can be Converted to Produce frost-free Constent Cole 
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Pacific Coast: Van D. 


AMINCO PURIFILTER 


Removes moisture, dirt, acids, carbon & gum 


Purifilter 
of synthetic material, not affected by refrigerant. 
Liquid entering at inlet end flows around outside 
of cartridge. 
attraction 
cartridge to outlet. 
liquids 
refrigerant, 


on 


shell. 


4” 


AMERICAN INJECTOR COMPANY 


1481-1491 FOURTEENTH AVENUE, DETROIT, MICH. 


—,. 1015 E. Los Angel 
Export: Borg-Warner International Corp., 310 a. ai . 


contains cartridge of paper-thin discs 


The liquid pressure plus capillary 
dises forces liquid through 
All dirt, carbon, wax, and 
with different specific gravity than 
such as acids and moisture, stays 
outside of cartridge and settles to bottom of 
Sizes from \% to %” S.A.E. and 
solder. 


between 


to 14” 
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Shere* EQUIPMENT CINGHE 
SALES AND PROFITS 
IN 1940 


Cinch the sale by making the complete in- 


S 


stallation. Sherer offers acompletelineof | — 


sure-fire leaders, plus whole-hearted fac- 
tory cooperation. Write for catalog and 
franchise details. 


—— 
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SHERER-GILLETT CO., MARSHALL, MICHIGAN 


| THE REFRIGERATION LIBRARY 


SODA FOUNTAIN 
REFRIGERATION 


INSTALLATION AND 
SERVICE METHODS 


6 Lequid Coronse Fountains 7 Pus Gade Peuntaine 
8 Serice Campiant an Duet Eapanaion Sywteme 


volumes. 


Business News Publishing Co. 
5229 Cass Ave., Detroit, Mich. 


If you service soda fountains 
—you can use this manual 


When these soda fountain service articles 
by Arch Black and Dean C. Seitz appeared in 
AIR CONDITIONING & REFRIGERATION NEWS, 
they attracted widespread attention and met 
with instantaneous popular approval. 
they are in book form, a series of two 


Now 


Order from your jobber or send direct. 
Money back guarantee 
Price per copy $1.00. 


if not satisfied. 


Gentiemen—Please ship the following books: 


[] Manual SF-1 
[j) Enclosed find check. 


Name 
Company 
Address 
Pst, ‘ae . 
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[] Manual FS-2 
[1] Ship C.0.D0. and | will pay the postman. 
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1938 1940% Inc. 


1940 
Retail 


Philadelphia Refrigerator Sales By Months Through June 


1939 1940% Inc. 1940 1939 


Unit: Units Units Or Decrease Retail Or Decrease Average Average 
Month Sola Sold Sold Over 1939 Value Value Over 1939 Price Price 
Tae 3,118 3,123 + 36% $ 685,501 $ 549,996 4.24% $161 $176 
ne dnachyehs 4,869 4.473 3,797 t “9% 750,862 802,458 "1% 154 179 
TE seg acy 6,199 5,804 4,826 + 1% 930,708 1,029,138 —10% 150 177 
eee has 7.879 4,826 5,861 + 63% 1,220/874 837,058 445% 154 173 
lalate 10/232 9/007 4812 | 13% 1'564,776 1,522°484 + 3% 152 169 
Nila aarti 9,258 9,361 3.623 = “2% 1'389,393 1'591.347 “13% 150 170 
RR 42,694 36,589 26,042 + 16% $6,542,114 $6,332,481 + 3% $152 $171 
Sales By Philadelphia Electric Co. 
1940 1939 1940% Inc, 1939 1940% Inc. 1940 1939 
Units Units Units Or Decrease Retail Retail Or Decrease Average Average 
Month Sold Sold Sold Over 1939 Value Value Over 1939 Price Price 
J i 125 83 — 11% $ 18,157 $ 23,546 —23% $174 $188 
ty. 537 262 222 4.105% 85,109 "726 467% 158 193 
SE ss scsser. 608 316 126% 96,575 49,348 495% 158 184 
i eeenes 1,072 541 458 + 98% 183,666 103.460 111% 171 191 
Ne ae aria ccs 1/686 1,487 514 + 13% 293,297 317,953 — 38% 173 213 
Naa lene ie 1'717 1,498 395 + 15% 294/826 340,890 —14% 287 
hg ack 5,724 4,181 1,988 4+ 37% $ 971,630 $ 885,923 4+ 9% $169 $211 
Note: Utility sales approximate 13% of total sales. 


Report covers sales in Philadelphia, Bucks, Montgomery, 
Report includes sales of the following makes: Coldspot, Crosley, 


Leonard, Norge, Philco, Stewart-Warner, and Westinghouse. 


Delaware, and Chester counties. 
Frigidaire, Gibson, General Electric, Hotpoint, Kelvinator, 


Philadelphia Gains 
Vary By Months 


(Concluded from Page 1, Column 5) 

refrigerators sold the first half of 
this year was $152, compared with 
$171 for the corresponding period in 
1939. 

The sales comparison by months 
for 1940 and 1939 in the Philadelphia 
area shows an erratic performance. 
The comparisons ranged from a gain 
of 63% in April, to a decrease of 2% 
in June. Increases were shown in 
all months but June, however. 

Refrigerator sales of the Philadel- 
phia Electric Co. (which are re- 
ported separately) totaled 5,724 units, 
and were approximately 13% of the 
total sales made in the area. The 
utility’s total for the first six months 
was an increase of 37% over its 
figures for the same period in 1939. 
Average price of refrigerators sold 
by the utility in the period was $169, 
compared with $211 last year. 


S-W 1941 Convention 
Set For Oct. 16-19 


(Concluded from Page 1, Column 5) 

general sales manager, has an- 
nounced in a letter to distributors 
and members of the sales organiza- 
tion. 

Morning session of the first day 
of the convention in Indianapolis 
will be devoted to the presentation 
of the new 1941 line. Luncheon 
will be served in the plant. During 
the afternoon,’ distributors’ will 
tour the Indianapolis plant, where 
Stewart-Warner conventional and 
Dual Temp refrigerators are made. 


At the close of the afternoon in 
Indianapolis, the convention will be 
transported en masse to French Lick 
Springs, where the merchandising, 
advertising, and sales programs for 
the coming year will be presented. 


While this is going on in French 
Lick Springs, the service managers, 
who will remain in Indianapolis, will 
attend a special service convention 
of their own. This will be one of 
the highlights of the convention. 


According to Charles R. D’Olive, 
manager of the appliance division, 
who will present the line and who 
will conduct the meeting in Indian- 
apolis, Stewart-Warner will reverse 
usual convention practices and en- 
large upon its ‘Quality Lane’ 1939 
presentation by opening the Indian- 
apolis refrigerator plant for inspec- 
tion by the entire group of convention 
guests. 

Record sales showing is claimed 
for Stewart-Warner Dual Temp re- 
frigerators during the past 1940 
refrigerator season. During that 
period, more than 81% of Dual Temp 
transactions have been step-up sales, 
factory heads assert. 
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VIRGINIA SMELTING 
COMPANY 


Located at tidewater 
WEST NORFOLK, VIRGINIA 


‘Usherettes’ To Direct 
Exhibition Traffic 


(Concluded from Page 1, Column 5) 

handle the registration work at the 
convention, also will recommend the 
use of a combination invitation and 
registration card again this year— 
one which can be sent to all guests 
in advance of the show—so that the 
same can be filled out before arrival 
at the registration desk. The com- 
mittee also is recommending that 
arrangements be made for advanced 
registration and_ distribution of 
badges on the part of all exhibitors 
and personnel of exhibitor companies 
who will be on duty during show 
week. 

Chairman Knight’ reports’. that 
prospects for another “sell out” of 
space this year are very promising 
despite the large number of addi- 
tional booths which has been laid out. 
More booths are now under contract 
for next January’s show than were 
available in the 1940 All-Industry 
Exhibition. 


Nearly as many exhibitor firms 
have already signed up as_ were 
represented in the show last January. 
Many of the former exhibitors have 
taken larger space this year than in 
previous exhibitions in order to 
better display their products at the 
coming show. 


The committee also reported that 
organizations in the _ refrigeration 
field that met in Chicago at the time 
of the show last year, will have 
meetings of some kind this year. 


Cooper Dealers Drive 


For Sales of Larger 
Porcelain Models 


(Concluded from Page 1, Column 2) 

“$114.75 specials.” They believe a 
campaign on the larger porcelain 
models will be particularly effective 
in the fall season. 

The drive on these models will be 
tied in with a special direct mail 
campaign whereby dealers are be- 
sought to send in the names of 100 
users to the G-E headquarters, who 
in turn send a three-piece direct mail 
campaign (consisting of two letters 
and a telegram) in which the dealer’s 
signature is used on each piece. 

The user is asked if he would like 
a booklet outlining the improvements 
and advantages in present day 
refrigerators. 
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Mills Condensing Units 


By Mills Novelty Company 
4100 Fullerton Ave., Chicago, Ill. 
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Wesco of Aiivadbes 
Shows Off New Home 
At ‘Birthday’, Party 


MILWAUKEE — _ Westinghouse 
Electric Supply Co. observed open 
house for Wisconsin and Upper- 
Michigan dealers Aug. 29 through 
Aug. 31 in its modernized, five-story 
building at 322 E. Michigan St. here, 
and also celebrated the eightieth 
anniversary of the _ firm’s local 
operation. 

The firm’s building has recently 
been remodeled with enlarged office 
facilities now available, in addition 
to 65,000 sq. ft. of floor space. 
Henry Czech is general manager of 
the company. 


Directs Brunner Sales 


In Pennsylvania Area 


FRANK E. WILSON 


* * * 


(Concluded from Page 1, Column 4) 
Brunner two years ago as special 
field representative on both refrig- 
eration and air compressor lines. In 
this capacity, his activities included 
cooperative work with Brunner terri- 


torial representatives throughout the + 


country. 

Previous to joining Brunner, Mr. 
Wilson was sales and advertising 
manager of Merchant & Evans Co., 
Philadelphia, where he had much to 
do with the reorganization of M & E 
sales activities from household to 
commercial air conditioning condens- 
ing units. 


Pittsburgh Dept. Store 
To Cool Four Floors 


PITTSBURGH—Spear & Co. plans 
to air condition at least the first 
four floors of the 14-story downtown 
building recently leased here. Over 
2,000 square feet of floor space wil] 
be given over to the _ household 
appliance department on the first 
floor and mezzanine. 


Fair Weather Ahead 
For Alabama Jurists 


MONTGOMERY, Ala.—Gov. Frank 
Dixon has authorized the installation 
of an $18,000 air conditioning system 
in a local building which was recently 
remodeled into headquarters for the 
State Judiciary. 


Canadian G-E To 
Expand Plant 


PETERBOROUGH, Ont. — Cana- 
dian General Electric Co. here is 
working on plans for an addition 
to the local plant “to take care of 
considerable expansion of manufac- 
turing facilities.” 


ACME INDUSTRIES, ine 


JACKSON — MICHIGAN 


LOW SIDE © 
EQUIPMENT 


valves dependably control refrigeration 
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A-P Valves. 


This steady, day after day 
DEPENDABILITY in Re- 
frigerant Control, so con- 
sistently demonstrated by 
A-P Valves, helps YOU to 
profits on every installa- 


@ Progressive Service Men Use 
and Recommend — and Ag- 
gressive Jobbers Stock and 
Talk — {fp} Products. 


cLesCingeles 


Knows {ip} VALVES 
in Comfort Cooling” 
and Refrigeration 


| 


In Los Angeles, owners 
and occupants of office 
buildings, hotels, depart- 
ment stores, retail shops, 
and homes benefit daily by 
the DEPENDABILITY of 


tion, large or small. Use 
it—to protect your repu- 
tation, your business! 


A-P builds DEPENDA- 
BILITY into a full line of 
Thermostatic Expansion 
Valves, Solenoids, Water 
Valves, Suction Pressure 
Valves, Temperature Con- 
trol Sets, and the new 
“TRAP-IT” System-Pro- 
tectors. 


LOS ANGELES BUYS 
VALVES FROM: 


FRANK GILLETT CO. 
3214 Beverly Road 
PACIFIC METALS CO., Ltd. 
1400 South Alameda Street 
REFRIGERATION SUPPLIES 
Distributor 
2221 North Vermont Avenue 


New Refrigerant 


Solenoid Valve No. 73RJ 


Exclusive A-P quieting feature pre- 
vents hum and excessive operating 
noises. Can be cleaned on the line 


_ by merely removing one nut. Handy 


mounting bracket permits neat and 
vibrationless installation. 


AUTOMATIC PRODUCTS COMPANY 


2450 NORTH 
MILWAUKEE 
Export Departmen? 
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THIRTY — SECOND 


100 Varick Street, New York City ‘ 
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